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HAAWSNT5I38UTTEAUNANEAT (Program-level Learning Outcomes: PLOs)

PLOs Sub-PLOs
PLO1: Ftasnziusingnisaimadsan | 1.1 Whlandnmsiferiudeuaznsdoansisedisgndes
Tagenduosdnmisnunsansmans | 1.2 ysanisanudiudenaznisdeansiumanisy

Wedenlddonaznsdearsnuuium daa Yausssu wsugha n1sidles uavdunndould

yadany Tausssu wsvgia mades | 13 Siasesimanisaluazaniunisaisngg fiaduly

uazdsndesls Faau il oidonldd ouaznisd oansliimunzauny
anunsaiue

PLO2: Maunumsdeansifanagnsuazuszsifudmiv nsdeasasisaglagodorinugnisda
sufputoya msdnlainnng uaznisumananueis ieduaiunssuilauay anfadavinua
Nnyuvesvanvaels

PLO3: Hin3 asilonazinelulaffiviafiviuaty ilead sassduazuimsdanisiendelugiue
fasraSossmuazimun yuvedlsifudsnsld

PLO4: dfindula sunisdeansluaniunisaiiazidengeuuuinug uvein1seniuluauass Ay
gfsysn Anudusssn Usglevdansisae fanusuiingeunaseddawansenuniadsnuuddny

PLO5: uaad@aniennguniinlagaduresmues ndwsdiny Slanviauiidanine Ysudle

WiausEuInaentin iendlagau wasUasuyuueauaneg ievinausiudugaula
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nuaf 1 nerAransmalulagasaune
UsAULAaNIZEU 1 518391 3 wuIwnn
u5.110 Ugyauseing Imenenanideya uasinalulagdansesviiemsinuiegndidu 3 (3-0-6)

TU110 Al and Data Science for Sustainable Development

15.111 weluladfaunsveusiiiionnudsdu 3 (3-0-6)
TU111 Low-Carbon Society Technologies for Sustainability

15.112 waluladduaseiiieTinassln 3 (3-0-6)
TU112 Smart Technology for Modern Living

UUINN 2 NSNAIUIAULDS
UIAULRBNLSEU 1 5183%1 3 UUNA
45.120 vinwensldiinieguaizna 3 (3-0-6)

TU120 Essential life skills for promoting well-being
u5.123 wailadlangaiudagu 3 (3-0-6)
TU123 Sustainable Global Citizenship

WU0T 3 N13AAAAIZE N15AMTEEIETIA wazn1saaans

USAUISIUIILIUY 1 81 3 wena
¢.105 ﬁﬂmﬂ’ﬁ%amimqmmé’mqw 3 (3-0-6)
(EL 105 English Communication Skills)

USAULADNISEY 1 5787391 3 wUwnn

15.130 Winnsuvinile 3 (3-0-6)
TU130 Innovative Thinking in Hands

15.132 Hoansainassa 3 (3-0-6)
TU132 Creative Content Development

15.133 Aauznansily 3 (3-0-6)
TU133 The Arts of Listening

AF.101 N13ANDEINTIATAUE 0 3 (3-0-6)

LAS101 Critical Thinking

vu9adl 4 Arufuiniiumnnisdy

UeAULTEUTIUIY 1 391 3 Midena
15.140 Au3AUUlasuN1TRY 3 (3-0-6)
TU140 Financial Literacy

daufl 2 thnwmnauaansadenEoulimnmeivnmuiaugnsasmaniuardoasunaruimun
Fruausaw laitlesndn 9 whefin fail

2.1 dsRuidaniGeu 1wau 1 31 3 wiaeda ansedvdeluil
¥5.109  winnssuiunssuIuAngUsENBUNTS 3 (3-0-6)

TU109 Innovation and Entrepreneurial Mindset



15.202 ﬂiuméaqﬁ'aaamu 3 (3-0-6)
TU202 Complete Investment

U5.209  AFIHHUTININTALUAII U 3 (3-0-6)
TU209 How to Write a Successful Business Plan

¥5.233  lonaniagsnalulng 3 (3-0-6)
TU233  Business Opportunities in Thailand

15.237  Anuduguszneunisiaviasell 3 (3-0-6)

TU237 Digital Entrepreneurship & Startup Crash Course

15.283  winnssuudenunazAUlnAesIsud 3 (3-0-6)
TU283 Blockchain and Cryptocurrency Innovations

15.285 odwnm 101: iusugnelduuy Passive 3 (3-0-6)
TU285 Real Estate 101: Your First Step to Financial Freedom

UEWR):
(1) 19391 15.202 \HusedniuminedesssumandsilotunmandnmindursUszimalne Undnwiagdos
amzidsuFouriuunanlesu (platform) ves U3Ew anatau Logiadu §1da n1eldde Thammasat e-Leaming
and online courses Tagtind@nwannsniFeuldnniinnauarhififedrindemmuaiiou

(2) 918391 5.237 HnAnwrzdesameidaudsuiuwnanesy (platform) aelide www.hackathailand.com
TaethdnwannsaFeulsmnimnnauarbifdedinEesmaiaiFou

2.2 MedwtunangnivAnwnill gaeasdeasieivlundnansivdnwinaly dui 2
wihu Jeduifeniew 91uau 2 3w 9w 6 e dnfnwaunsadenseulsnnvuin

VELYS)
- 9
D= - = a I a D a Y a o Y
1. sdnfnwideniFeuseivnladuneinmude 2.1 wassednlundngasivanuwinaly
daufl 2 aulassasianangnsiirazimuauds lawsatiseddinantusindu
e Tiiudenuenanedla
a v a = o ! =i ' o a o [ a =2 o
2. ndnluvdnansivdnwialy diud 1 lawnsadhmednundunindungindnwnily

dwdi 2 1¢r
2) FV AN 96 WuwAN
Serdsduane $1uu 27 wiaeRa Ussnaudleseiviesluil
28,200 Aufiesiumnanisdoans 3 (3-0-6)
JC200 Introduction to Communication
2.201 nQVINY wazalussude 3 (3-0-6)
JC201 Media Laws and Ethics
18.202 MIVYUTNNTENTAERS 3 (3-0-6)
JC202 Journalistic Writing
24.203 mMsdeansiituindousnemeluladuazdoya 3 (3-0-6)

JC203 Technology and Data-driven Communication



24,300 Nuinsdeans 3 (3-0-6)
JC300 Communication Theory

24,302 Aradiloaumeidonisioans 3 (3-0-6)
JC302 Introduction to Communication Research
28,304 nsiaFesiuunannesy 3 (3-0-6)
JC304 Storytelling Across Platforms
14.490 Hnaunieuen 6 (0-6-3)
JC490 Internship

39
28.491 Fnwanizides 6 (0-6-3)
JC491 Individual Studies

TR
d.492 E‘Wiﬁf\]ﬁmfﬂLLagﬂﬁﬁm&}’]L%QyjimﬂﬂﬂiﬁUﬂ’]iﬁ’N’]u 6 (0-6-3)

JC492 Cooperative and Work Integrated Education

Fy1U9AULABN 42 wulefin UnAnwdaaianfnudvnenaluil
AYIVIAUNNIN 15 WU
PnAnwdendandnwivainivlanuinivivis ldsenin 15 wdieia

MUINIYI5E5ANERSUATNISHARTD (Journalism and Media Production)

dusuinAnenidenfnulunguivn 1nsasarans nguiviing nsviad uazdefdvia uaz nau
AVININBUATHAZNINEE
1) 9109AU 91U 6 WUEAA INTIWIVIRIRB LU

24.205 fugnumssande 3 (2-2-5)
JC 205 Fundamentals of Media Production
18.207 AnAdEsLianisasnaassailam 3 (3-0-6)

JC207 Media Ecosystem for Content Creation
2) Y 89N U 9 WUIEAR INTIWIVIRIRB UL

28.204 Aausiiionsdeans 3 (3-0-6)
JC204 Art for Communication

1d.206 1Aadansisuy 3 (3-0-6)
JC206 Public Speaking

18.208 mi%’mmiﬂ’ﬁﬁamiﬁaﬂaqmé 3 (3-0-6)
JC208 Strategic Communication Management

28,209 NMsadaTIAEsT A saTIAkazNTUsEInALY 3 (3-0-6)
JC209 Creative Storydoing and Utilization

1d.210 KANNITNTAIANERNS 3 (3-0-6)

JC210 Journalism Principles
78.220 AANNISUSUISNNSERENT 3 (3-0-6)

JC220 Fundamentals of Communication Administration



78 230 vianmanekaznsiAuaTva 3 (3-0-6)
JC230 Fundamentals of Digital Broadcasting

28,250 ndnnnsdeansesAng 3 (3-0-6)
JC250 Corporate Communication Principles

18260 KANNITLABAN 3 (3-0-6)
JC260 Advertising Principles

18.270 NMNBURILAZAINEUTNTIAU 3 (3-0-6)

JC270 Film and Photographic Studies

wmmmmsaamsmnaam (Strategic Communication)

mmuuﬂﬂnmwLaanﬂn‘uﬂunammmmsmsaams nammaamsaaﬂni waznguIY BN
1) 3¥1U9AU 37U 6 wIeNA

14.208 ﬂﬁ%’@miﬂ’ﬁﬁami@aﬂaqmé 3 (3-0-3)

JC208 Strategic Communication Management

28.209 M3aduaTIAEosTnaisasIAkasnsUsEendld 3(3-0-3)

JC209 Creative Storydoing and Utilization
2) Jyuden s1uau 9 wieia Mnsedndselul

28.204 fauzifienisdoans 3 (3-0-6)
JC204 Art for Communication

1@.205 ‘ﬁugmmimﬁmﬁa 3 (2-2-5)
JC 205 Fundamentals of Media Production

18.206 1Aadansisus 3 (3-0-6)
JC206 Public Speaking

28,207 fnrdoifionsadsassdidom 3 (3-0-6)
JC207 Media Ecosystem for Content Creation

1d.210 KANNITNTAIANERNS 3 (3-0-6)
JC210 Journalism Principles

8,220 HanNISUESNNTARENs 3 (3-0-6)
JC220 Fundamentals of Communication Administration

18.230 NANMINgLaglngialRa 3 (3-0-6)
JC230 Fundamentals of Digital Broadcasting

8,250 wdnn1sAeaeeAns 3 (3-0-6)
JC250 Corporate Communication Principles

1d.260 UANNI5IAWL 3 (3-0-6)
JC260 Advertising Principles

1d.270 AWEURSLaznNa1eUINTIAY 3 (3-0-6)

JC270 Film and Photographic Studies



FyrdeaunguIvn 3uau 27 wdaenn Eenfnwnguivitanguivivids auduay 27 miheha

1. N§UIY1NTENIAENAT

AINIUIVIVIAU 28.210 ©anN1515815A8RS Latnsalidnindn C
N. AY1U9IAU MUY 15 W2enn

2.211 M3detng 3 (3-0-6)
JC 211 News Reporting

1d.212 N199NLUUENRTUNIUNTATANERS 3 (2-2-5)
JC212 Journalism Design

18.311 BANAITUTIAUIGNT 3 (3-0-6)
JC 311 Principles of Editing

18.312 M3EsAansigatoya 3 (2-2-5)
JC 312 Data Journalism

1d.410 griinunveulayl 3 (1-4-4)

JC410 Online News Agency
9. AY1UIAULRDN 3UIU 12 WdLefa ans1gvse Ul

1d.213 MIINEANINTENTANERS 3 (2-2-5)
JC213 Photojournalism

28217 N3ansmansfiunsasunlasesdny 3 (3-0-6)
JC217 Journalism and Social Change

24.219 N3ansmansiiolanuarguae 3 (3-0-6)
JC219 Journalism for Earth and Wellbeing

18.310 ASWYUUNUTIUITNITUAZUNAIY 3 (3-0-6)
JC310 Editorial and Article Writing

24313 Aoy 3 (3-0-6)
JC313 Community Media

14314 A1TUTIABNTAURTUNBIANUTEIMALLUINTESANERS 3 (3-0-6)
JC314 Editing Translated Content for Journalistic Work

18.315 msnanviladeuazmilsdedidnnsetind 3 (3-0-6)
JC315 Book and E-book Production

24.316 M3Us¥neunsgsnadensasAans 3 (3-0-6)
JC316 Journalism Entrepreneurship

18.317 nsansenasslanaleduazdnusssudeu 3 (3-0-6)
JC317 Lifestyle Journalism and Pop Culture

1d.318 NILVYUAIAR 3 (3-0-6)
JC318 Feature Writing

74.319 myiasienanunisaldagiu 3 (3-0-6)
JC319 Analysis of Current Affairs

18.411 N1SIBNUTIFVEIUADUEIUY 3 (3-0-6)

JC411 Investigative Reporting
28,418 AUNUNIVTININTETANERNS 3 (3-0-6)



JC418 Seminar in Journalism
18.419 MSANIINYLLAYANLTYINIYLNIZAIUITANSANERS

JC419 Specialized Skills and Competency Studies in Journalism

2. NgNAYIVTNINTHRENS

FosrinuAv1Uedu 28.220 wdnn1sudmsnisaeans dinsalsinnda C
n. 3¥1UsAU 91U 15 wilehin

28.221 msuImsssiadelnsl

JC221 New Media Business Management

28,222 M3dansdeln

JC222 New Media Management

2a.224 Fouaznavosnsdoanslugandia

JC224 Media and Communication Effects in a Digital Era

38.321 mﬁmmimﬁﬁamimﬁﬁmmaLLazg’jﬂniq%wcﬁwa

JC321 Communication Management of Public Opinion and Influencer

78421 eunARdnwIfunIsUSIINNsAeans

JC421 Future Studies and Communication Administration
9. 3UIAULEDN U 9 wiehia

7d.223 maﬂsmaums%@mawé

JC 223 Strategic Media Entrepreneurship

78.225 NM3usMsgsnatuiislugafivia

JC225 Digital Entertainment Strategy and Management

28,226 M3dan1sdeanssgrinaimusssuluuiunaina

JC226 Intercultural Communication in Global Contexts

9.322 ﬂ’]iﬁ%l’]\‘iﬁqiﬁﬁ]LLagmiGU‘EJ’]‘EJENﬁﬂ’ﬁga

JC 322 Venture Initiation: Launching and Scaling Media Business

28,323 nsdudeunsdenasuleuneifiennud iy

JC323 Media Activism and Policy Advocacy for Sustainability

24324 Myvimsuyudduiudiientsieans

JC324 Human Relation Management for Communication

28,325 Tawanyuide gaunsnl wazdonnifiosasisue

JC325 Propaganda, Ideology and Public Controversy

24,326 M3doasauides audanduseditiuazUftRnisuywess

JC326 Risk Communication, Disaster Resilience, and Humanitarian Action

2a.327 msdan1sudedinuuazniswdoulmday

JC327 Management in Social Media and Social Movements

24,328 nsdeansiBsnagnddmiviusznaunisifledany

JC328 Strategic Communication for Social Entrepreneurs

V8.422 mﬁmswzﬁﬂmmLLasmiLU?ﬁlauLLUmmﬁmsgjﬁ%ﬁa

JC422 Problem Analysis and Digital Transformation

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



78.423 AnHiwazasesssulunsuImnisaeans 3 (3-0-6)
JC423 Leadership and Ethics in Commmunication Administration
18.429 MSANYIVINYZLAYAULTIIYIQYIANIZAUUTINTNITAOENT 3 (3-0-6)

JC429 Specialized Skills and Competency Studies in Communication Administration

a4 aa o

3. NgNAYINY IWnsviad uazdendiia

a

AoinuIvIUeAY 26.230 nannneImguazinsvialfidia lansalinindi C
n. 3Y10eAY 3w 15 ilenn

1d.231 NI NATIATIENT 3 (3-0-6)
JC231 Program Creation

13,232 wadlansheviluanilenazuenaniuiidesdu 3 (2-2-5)
JC232 Introduction to Studio and On-Field Production Techniques

1@ 233 N1998NLUULAZIIEUUNTIENTINSTiALLaTaRiAY 3 (3-0-6)
JC233 Television & Multimedia Script Design

18.234 A1FINNTENTUNITNEATIONT 3 (3-0-6)

JC234 Program Production Management
18.235 MIIATIATIENTIHoN LAz EE 3 (3-0-6)
JC235 Analysis of Programs in Audio-Visual Media
v. Avsduidan S1uau 12 miefn Mnmedvdeluil (Fenfnwnldva 2 nduiv wie
naudvagnuld)

9

NRNITIMUIAMUAN

14.336 InsviFrAne 3 (3-0-6)
JC336 Television Studies

2a.338 Ang nsvied wagdelanAtng 3 (3-0-6)
JC338 Radio, TV and Media Globalization

24,430 duauning Insim uazdoddviafudsay 3 (3-0-6)
JC430 Seminar in Broadcasting, Digital Media and Society

28,431 MsuImsdnnisgsialnsio Ing uazdedivia 3 (3-0-6)
JC431 Media Management in Television, Radio, and Digital Platforms

NguIVIUYUA

28,236 wallatundsmsuandniusensuasiiomnana 3 (2-2-5)
JC236 Post-production Technique for Program and Digital Content

24,330 MInARTIIN Ty uazdoldes 3 (2-2-5)
JC330 Audio Media and Radio Program Production

1d.331 MsHanTIeNsUTELATIRALTULA 3 (2-2-5)
JC331 Light Entertainment Program Production

28,332 nsnaniemuwaEasus 3 (2-2-5)
JC332 Fictional Content Production

78,333 nslanisesnIRdTatunsnsaeuteiiens 3 (2-2-5)

JC333 Digital News Storytelling and Verification



18.334 N15UTENIFAkAZNISALEUIIENIS 3 (2-2-5)
JC334 Announcing and Hosting for Broadcasting and Digital Media

8.335 #0 B89 uazauns 3 (2-2-5)
JC335 Media, Music and Sound

1d.337 NSWNING 3 (2-2-5)
JC337 Dubbing

24.433 Fafuauiinis 3 (2-2-5)
JC433 Media and Persons with Disabilities

28.434 MaaSesudenivatiuusufiundiay 3 (2-2-5)
JC434 Digital Storytelling and Social Issues

28.435 n3adsanseRRITaLarsadesdude 3 (2-2-5)
JC435 Digital Documentary & Cross-Platform Storytelling

28.436 MsnAndodesussensnm 3 (2-2-5)
JC436 Audio Description Creation

7d.439 miﬁﬂmﬁﬂmuasmmLﬁ?im‘mq;meﬁwuiw@mﬁﬂﬁuasﬁaﬁ%ﬁa 3 (3-0-6)

JC439 Specialized Skills and Competency Studies in Broadcasting and Digital Media

4. N§NIYIFDH1509ANT

FosriuAv1Tedu 26.250 ndnnnsdeansasdng Idinsalsisinda C

n. 2109AY 91U 18 wuenn
2a.251 nadeulusdeasosdng: wnAnuaynsUszgndld 3 (3-0-6)
JC251 Writing for Corporate Communication: Concepts and Applications
24351 nagmsdeLiiensdoansesAns 3 (3-0-6)
JC351 Media Strategies for Corporate Communication
18352 MAdedaszenduasmaluladfudeyaiiionisdeansesdns 3 (3-0-6)
JC352 Applied Research and Intelligence Technology for Corporate Communication
28,353 NMIINUNLADA150IANS 3 (3-0-6)
JC353 Planning for Corporate Communication
28.453 MIUIMSNUA0aseeAng 3 (3-0-6)
JC453 Corporate Communication Management
28.456 Uszaun1sainidiuIndeaisesdns 3 (3-0-6)
JC456 Professional Corporate Communication Experience

2. JvdsRuiden s1uau 9 misein ansedvddeluil
4. 252 M3deansnImaIndInTUeIAng 3 (3-0-6)
JC 252 Marketing Communication for Corporate
24,354 nagnsAIviadvivauAeaTedng 3 (3-0-6)
JC354 Digital Strategy for Corporate Communication
78.355 M3InnsAnuduiusHilduladudy 3 (3-0-6)
JC355 Stakeholder Relationship Management



22.357 Aofuidin

JC357 Media and Children

22.358 Hneanuuunsdearsnmdnualuasdoldesesdng

JC358 Corporate Communication Designer: Image and Reputation
28.450 NM3fnwTinveLazAudIyRINEdudasesdng
JC450 Specialized Skills and Competency Studies in

Corporate Communication

24455 nagmsdeans: atugduindeunITudsunTaeafng

JC455 Communication Strategies: Change Agents Edition

28.457 neasiaaTsT: nagvddemsesdnslulssifugoulm

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

JC457 Ethics Decoded: Corporate Communication Strategies for Sensitive Issues

1d.458 miﬁﬂmmwwﬁ'aqﬁmmiﬁamsmﬁﬂs

JC458 Selected Topic in Corporate Communication
28.459 nsiaseduaudedisesins

JC459 Corporate Storytelling in Practice

5. nguivilawauazn1siessnInann

FoauAv TR 24.260 nannslawan Tdnsalisinda C
. AW1UIAY U 15 wiene

18.262 NANEN1SATIETIALULH YN

JC262 Creative Strategy in Advertising

1d.361 ﬂ’]i’J’NLLNUﬁ@I%HﬂN

JC361 Advertising Media Planning

1d.364 Mﬁﬂﬂ?ﬁ%@ﬁ’ﬁﬂ’ﬁ(ﬂﬁﬂﬂ

JC364 Principle of Marketing Communication

8. 461 MTIFLlayauazNITIATIERTaLANaYNg

JC461 Advertising Research and Data Insights

1d.463 ﬂ?i’J’NLLNUiﬂJN?ﬁ"ZJUﬂMLLﬁ%ﬂWiﬁ@ﬁ"liﬂ’ﬁﬁa’lﬂ

JC463 Advertising and Marketing Communication Campaign Planning
9. AUIAULADN U 12 WUIEAA

18.360 WAllAN1538uTonNlaEaN

JC360 Copywriting Techniques

181.363 lawauiudany

JC363 Advertising and Society

1d.365 Lﬂﬂﬁﬂﬂﬂ’iﬁ’lLﬂuaﬂ']Uﬂ’ﬁ?iE]?ﬁﬁﬂ’liﬁla’lﬂ

JC365 Presentation Techniques for Marketing Communication

1d.366 ﬂ?i@@ﬂLLUUI‘:?J‘UﬂM

JC366 Advertising Design

16.367 MFIATIANGANTTULTUANS

JC367 Analysis of Audience Behavior

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

11



24,368 MsdoasnAudBanagns

JC368 Strategic Brand Communication

28,369 Winnssufienslawan

JC369 Innovation for Advertising

36.460 ﬂ?iﬁ@ﬁﬁ]ﬂﬁimLﬁlaﬂﬁgaa’]iﬂﬁmaﬂﬂ

JC460 Event for Marketing Communication

78.462 M3danislasanuagnisdedisnisaain

JC462 Advertising and Marketing Communication Management

18.465 NMslUmauimasnTinluaulavan

JC465 Computer Graphic for Advertising

18.466 INANALAZNTTUIUNITNANI UL

JC466 Advertising Production Process and techniques

18.467 nsfnwinusuaraudmgamnzdulavanias
Msdeansnsna

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

JCA67 Specialized Skills and Competency Studies in Advertising and Marketing Communication

78468 BUNGLOULETUALNTASNATIARBUNUARTYIA
JC468 Influencer and Digital Content Creation

78.469 19walaynIInaIn luyuLedaIna

JC469 Global Perspectives on Marketing and Advertising

6. NENIYININBUATUAZAINENE

ABIHIUIYIVIAU 28.270 AneUasSLazAInaeUsnssad tansalininida C

. AIUIAY U 4 wUIAA
78.370 RANMNIIUNINEUATUAZANENE
JC370 Film and Photographic Industry
18,489 NSWAIL LA FUUWIANSINUSANEUATLALANEY

JC489 Development and Seminar in Film and Photography Project

9. PUIAULEDN II1UIU 23 WUIWAA
28.271 nsaneThameundid e
JC 271 Basic Cinematography
28,272 m3deuunaneussidedu
JC272 Basic Screenwriting
28.281 nMstnenmiiensdeans
JC281 Photography for Communication
24,282 Muguniseenuuudedafiifie
JC282 Intro to Multimedia Design
78.371 NN NEUASLAZNITINT
JC371 Film Theory and Criticism
78.372 quvisenniavAaUs
JC372 Art and Aesthetic

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

1(0-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)
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28.373 NSAAULAYNITHEAININYUAS 3 (2-2-5)
JC373 Directing and Acting for Film

18.374 nMngURslansNaly 3 (3-0-6)
JC374 Contemporary World Cinema

1d.375 ANYURTENTAR 3 (2-2-5)
JC375 Documentary Film

376 ﬂ’]iNﬁG]ﬂWWEJuG]%"UzUQQ 3 (2-2-5)
JC376 Advanced Film Production

18.377 nMseenuuUAaUnIINEMSUNNIURS 3 (2-2-5)
JC377 Production Design for Film

28,378 nmeuasiitonislavan 3 (2-2-5)
JC378 Film Production for Advertising

74.380 mMsdauasitonisanenmisluagile 3 (2-2-5)
JC380 Lighting for Studio Photography

1d.381 MsmiuAalduagnIsanLaInINaeRIa 3 (2-2-5)
JC 381 Art Direction and Digital Retouching for Photography

1@.471 mimaﬁﬂmwaum%ﬁﬁzuqa 3 (2-2-5)
JC471 Advanced Cinematography

2a.472 nadlusandudmsunmeuns 3 (2-2-5)
JCA72 Post-Production for Film

18.473 NSWYUUNANEURTVUINY? 3 (2-2-5)

JC473 Screenwriting for Feature Film

18.474 NMNHUNINABDY 3 (2-2-5)
JCAT74 Experimental Film

18,483 NTENUNINLTINIAIYE 3 (2-2-5)
JC483 Commercial Photography

1d.484 N1ONENINEAIIAR 3 (2-2-5)
JC484 Documentary Photography

28.479 m'ﬁﬁﬂmﬁﬂwLLazmmL%wmaujl,awwé’mmwwm%uazm‘wma 3 (3-0-6)
JC479 Specialized Skills and Competency Studies in Film and Photography

2.1.3 Ay 1UsAULaNANE 31U 12 nueia lneliinAnwndanfnwrdvnsie q feraludl

nuININIAEns wmalulad guaIn uazduindou
JaAULEDNSIN 911U 3 Miein andvaslul
AMSINIAEnsazmAlulal

NUMN.109 mmil,vhﬁua%ﬁaLLazmﬂﬁi’fLwﬂIu‘[a%‘é’ﬁ]ﬁazLﬁ'a%ﬁmszﬁﬁu 3 (3-0-6)
DTl 109 Digital Literacy and Smart Technology Applications for Everyday Life

AN.153 ADUNILMDSHUDIAUANSTUAIANFAERNS 3 (3-0-6)

CS153 Introduction to Computer for Social Science
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NuA.108 MIAAEINEImansiienIsuAtym 3 (3-0-6)
DTI108 Scientific Thinking for Problem-Solving

28.109 uyudiudanndon 3 (3-0-6)
ES109 Man and Environment

AMEIAINIIUANENS

M.246 N5as1aueUiie Al dusuauiily 3 (3-0-6)

CN246 Al-Powered App Creation for Everyone

M 256 Fwiviudeluvesdmiuauily 3 (3-0-6)
CN256 Cybersecurity Awareness for Everyone

AMSLNEYAENS

241 ugrusidudmiunsdvinsutesaaunm 3 (3-0-6)

PM241 Essentials for Health Information Literacy
nuInUYee wazdeny

Hafuidensou S1uau 6 mheAn wniveeluil
AMSgANENS
55.121 mmiﬁaqﬁumqﬁmumam% 3 (3-0-6)
PI121  Introduction to Social Sciences.
53122 anufiesfunmsueaans 3 (3-0-6)
PI122  Introduction to Humanities
5201 NSHEMUMIYITARAZNNTUIMNTNIASERIesTSuAUaLarAwlusdla 3 (3-0-6)
PO 201 Anti-Corruption and Governance-Based Transparent Public Administration
AuZUAAIENS

w162  ngungludinuszdniu 3 (3-0-6)
LA162 Law in Everyday Life

ASLATYFANENS

124 JAUNULASYEND 3 (3-0-6)
EE/EC124 Society and Economy

AuzRaUAIEnS

9200  3eineily 3 (3-0-6)
PY200 General Psychology

2.250  InIngryadnamuarnsUTURY 3 (3-0-6)

PY250 Psychology of Personality and Adjustment

2.251  NISAUEUNINAA 3 (3-0-6)
PY251 Mental Health Care

AMZHIANINILALUIYBEINYT

d1.240 AN Mzlazinanlulansauaily 3 (3-0-6)
SA240  Gender and Sexuality in Contemporary World

au.141  uywd Iy wasInusIIy 3 (3-0-6)

SA141 Human, Societies and Cultures



An1UULL IR IUDBNANE

aom.101 idenzTusenlulanuisnsiasuulas
IEA101 East Asia in the Transforming World

AzRaUAans

FF.105 ﬂ%’mgwﬁugmtﬁamfmLﬁuwalﬁaq

LAS 105 Fundamental Philosophy for Citizenship
wanen TeiuideniSeu a3 wihedn andvideluil
AINGEEINTUNITYINUY

¢9.202
EL202
d9.204
EL204
N.241

TH241
U171
CH171
U172
CH172
99.171
AS171
99.172
AS172
N.171

FR171

N.172

FR172
a1l
FL171

w172
FL172

8.171

GR171
8.172

GR172
99.171
RS171

9%.172
RS172
ad.171
SP 171

English for Work
ASUNAUBLTIIVITN

Professional Presentations

Aalgnsileuniviineg
The Arts of Thai Writing
AU 1

Chinese 1

AU 2

Chinese 2

ANWUNINA 1

Korean 1

ATYNNINE 2

Korean 2

AMwSaed 1

French 1

MwSuAd 2

French 2

M wlTEna 1
Foreign Language 1
MIUsEINA 2
Foreign Language 2
mwwestudody 1
Elementary German 1
mwwesiulody 2
Elementary German 2
ASAe 1

Russian 1

ASae 2

Russian 2

My 1

Spanish 1

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-3-4)

3 (2-3-4)

3 (3-0-1)

3 (3-0-1)

3 (3-0-6)

3 (3-0-6)

3 (2-3-4)

3 (2-3-4)

3 (2-3-4)
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ad.172
SP 172
99.173
AS173
99.173
AS173
99.175
AS175
99.176
AS176
99.177
AS177
99.178
AS178
29.179
AS179
9%.180
AS180
99.181
AS181
99.182
AS182
99.183
AS183
9%.184
AS184
29.185
AS185
29.186
AS186
99.187
AS187
9%.188
AS188

My 2
Spanish 2
MVWVUT 1
Khmer 1
MBWVUT 2
Khmer 2
AN 1
Burmese 1
AN 2
Burmese 2
nwmang 1
Malay 1
LAY 2
Malay 2
AMBIEAUN 1
Vietnamese 1
ANILAUIY 2
Vietnamese 2
AM®1a 1

Lao 1

AB1AN 2

Lao 2
Mudulaiide 1
Indonesian 1
AMuBulailigey 2
Indonesian 2
AMuaULY 1
Filipino 1
AMwaUlY 2
Filipino 2
AwlUsana 1
Portuguese 1
A lUsang 2

Portuguese 2

9.393 Aavzwiin1siadesnmdngy
EG393 The Art of English Storytelling

3 (2-3-4)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2.3 Jylnuzadvaen 15 wiqenn
ﬁfﬂﬁﬂ@ﬂﬂmmﬁmimam%wz?%aaﬁmafzjumwLﬁaﬂﬁﬂmmm/mju%ﬂm%mﬁqﬁ’ﬂu
uazuenansduinn vioividenls fell
2.3.1 SuIndwiuinAnwauznsarsaaniuaieaisutasy (uennguiviien)
MUY 15 nein
thnwnuznsansmansuasdemsnaruiaulafnuiviluany (Usnnguiv)
Gudnln Wdendnusednlunginleivmiiideaeulundngnsvie
2.3.2 Jy1lnuanane 91U 15 Wi
1. fihdnweradendnuinililaaeuluimiingrdosssumaniiduinin lnefinw
mudornunuazdoulvremdngasivilvanninty q wasmniswunheinvedlndoos
fndnwezdeadendnuivsi o Mdeaeuluuningrdusssumanslinsusiuumiein firhnue
13i9siu
2. lunsdifidnAnvdendnundngnsiviinansnguiite msdean il Tnwes
an1dunIw UnANWIAINN5AUNIY @9.202 MBGINGEEINTUNITINU d8.271 Nw193ngudInsy
n3doansuiavy Jaduivividuuenamzremdngasansarsmansdudin uduaudvin
Awdanqudu 9 vesaatunwiliasusuvivneadeimunvemdngnsininawsangu ile
nsdeansdaininld neliusseinldliiu 2 o3 wigtumheinldifismsaien fudu
nfnwnazdesdnuivlundngasivienrioininnwsnguiioodwmaunulsinsunulassaing
Suumheinsuvewdngnsinnzdudsiaimualy

2.3.3 2yaan 15 nuene
o e - e a a <Y val a )
TNAN®1919 A 0NANYITVIVRIE1VIA VAN e 7 LT masuluuniIinedy
sssuAEnsTINuad WAy 4 anmidvudiudvdenlidesnia 15 nuedn

3) Ay naBNLES 6 WUBNA
UnAnwaiuisatdandnwivlad e ndeasuluunninendusssueans Wuian
Wanaslitanin 6 nuenn

4) nsieulauniein $193Y1 Lasn1samsiguissUIINNNNINGNaY

1. mseuleuntienin 5787390 waznsaawmeieussuduuminedy Induld
mudedifuuminendusssumans TdemsanetuSaann’ w.e. 2568

2. vannaeinisaansidsuS suduuvinerss Iiidulumudsenne
UMINYINYTTIUANEARNS L%wﬁﬂmmsﬁuazL‘ﬁlaulmmiwmzLﬁauﬁﬂw’ma%ﬁﬂwé’ﬂqm N.A.2560
warUszmaming dusssumans 3ee miamadoulounindwandugaufnwm w.a.2560
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5) nsAnwEvdYnsarsaans Wulviin Lidesnd 15 wisedia
thAnwuenanznsasmaniuazdom nnavuivssasdas@nyiavivnisans
mansiiuiviin Aesdnwsiedvnaniziuresanivinsaiseans lidesndn 15 wiiein log
Anwsedvieng q uassuideulussiolul
1. Auady $1unu 6 niein lnedesaeuldlimnii C fe
- 22,200 Arwdidesiumsnsieas
- 78,300 Mguinsdeans
2. 3w q Admualilundngnsnsasmanstudin lidesndt dnu 9 miefn
Tnglidendnumeinannguisilaivmidundngns il
- ngAvUIMINsdeans
- NFAYINTANTANARNS
- nasAvTing nsviet uavdendvia
- nguAvIARANT0IAns
- ngsAvlavanuaznsdeansnnInas
- NENITININEUATLAZA N
oils nsfnunseinitlieglunguiudduinifurouvediniidesnisinylundsivitug azl
ansathmhedmntunudnnld wiasnsahldBudenadnieiviiFeuduls

4.4.4 WHUNISANEI

Un1sAnue® 1

ANALBEUN 1 PUIYAR
J@Enwly d@un 1 15
79.200 A21U3LUBIRUNNNTERANS 3
593 18
= a ' a
aAseun 2 efn
Fu@EnwIld dun 2 9
14.203 walulaguazineinsteyaliion stuiafeuanusudenagnisaeans 3
A UVIAURLIN 1 37 3
A¥1UsATUBNANME 1 391 3
593 18
Un1sAne 2
= d' 1 a
AABEUN 1 AN
16.201 NYWIY LAZISUFITUED 3

18.202 NSLUTNTENSANERNS
14304 favznsiaiesiude
FURURIIA 1 397

I UFDANLIN 1 IV

WD W W W W

A UIAUNINANE 1 390

34 18
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aaeud 2 nuenn
UFONULIN 2 I 6
Fwdsdulungudznsing 4 luanies 2 3 6
I1UsAvUDNAMY 1 390 3
nusedvnaen 1 390 3
574 18
Yns@nendi 3
aaeud 1 VeRRIY
18,302 Asfidesiumdidonisioas 3
24.300 Ngufnsdedns 3
Fdsdulungadzneng 4 luane 3 3 9
J1UsALUDNANME 1 390 3
574 18
aaeud 2 nuIwne
Fwderulungsinnsing q Tuaue 3 3 9
s Ivaen 2 3 6
udenas 1 390 3
574 18
Ynsdnendi 4
aadeud 1 VeRRl
FdsduAvidentunguivieng 9 Tuame 13 3
FINUTeIV AN 2 90 6
uaenas 1 390 3
574 12
aaeud 2 VeRRl
18,490 Fnsuaeuen w3e 18.491 Anwanziied e 1d.492 antaRnwILas 6
MsAnw Ty saIMIiunsinau
574 6
AND5UNYI18IUN
1) Sydneialy 24 wleha

] =] [ a v o Y v R 1% = [ 1 a
#g9uUn 1 Mangmnmwawm'swenasmm‘mu@i‘munﬂnmvgnﬂumaqwﬂumu'su 15 u8nn

ny9IneAIansnaluladansaume (UsAuLaanisay 1 518991 3 nuleia)

5.110 Usyanuseing Imeenanideya wavinalulagdansesiionsiaiuieg gty 3 (3-0-6)

TU110 Al and Data Science for Sustainable Development

wAauguveslyauseivg wavingimaniteya I5nsussendldmalulagivetluly

a v dl . . < v a 4
LLfﬂ“Uﬂiy)M? ATLIYUIVILAT BN (Machine Leammg) NIILNUIIVITINVBUA NTIATISU Wasng

WARINATBYAMIENIN LaLITUTTIUYD Al
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Introduction to Artificial Intelligence (Al) and data science; their application to address
global challenges, concepts of Al and data science including machine learning, data collection,

analysis, visualization, and Al ethics

15.111 weluladdsauniveusifionnnudaiy 3 (3-0-6)
TU111 Low-Carbon Society Technologies for Sustainability

fugruisaduidnainet nmseusnundnenssssumiuay duwandeu dnunrvesuaiy
A uIndouLATHANTENUA DFIAY LUIARAIL AgauAug B UMM NeINIsTTUT ARAZNE 191
mMafauegdiBu BSusssudundey mslindunlunsvuds MAgramngsy MALNEATNTIL
AAgINT Mandalii N1sUsEndanasu wasunaden nsussdiuingdnsdin nsvantdesuay
nsAnAuAITUBY

Fundamentals of ecology, natural resource and environmental conservation;
characteristics of environmental pollution and its impacts on society; various concepts related
to the sustainability of natural resources and energy; sustainable development; environmental
ethics; energy usage in transportation, industrial, agricultural, and business sectors, as well as
electricity generation; energy conservation; alternative energy; life cycle assessment; carbon

emissions and carbon sequestration.

15.112 welulaBdaasueiiioTinasioln 3 (3-0-6)
TU112 Smart Technology for Modern Living
waluladifiosessudinadelnduazduasunisauieg19dady erfimaluladi eadeaiu
Fanugaonguaznisguaguan aluladidsauazausunsiasaselulanlyiues vususiuay
wAlulagonlwl® waluladdinin Dudu
Smart technologies that support modern life and promote sustainable development
including digital technology and cyber security awareness, technology for aging society and

healthcare, robot and automation technology, biotechnology, etc.

nUIANIITNAUIAUEY (TeAuaanisey 1 518391 3 wulein)
15.120 vinwensliTiniioaunnizdia (3-0-6)
TU120 Essential life skills for promotlng well-being

ﬂ’]i@LLaammWqummm LWEJﬂ’]i@’]iQ“UW“UEJ\‘lUﬂﬂaaEﬂ\‘]jmﬁllﬁsu TeMeuazdn waznnsin
LaznADLINANIN WA vemednLLasAIRaNANIensHais adhmnsLazn1sU3MSIANISIaN
ionsuSusdniuinlufauminede
uazegImAugBusgslinugy

Holistic knowledge of physical health, mental health mindfulness, social skills and
emotional intelligence for well-being; goal setting and time management for college students,

living and working with others collaboratively.
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15.123 waulodlanganudsdy 3 (3-0-6)
TU123 Sustainable Global Citizenship
maaduaannamsgriniuas il lulsuiumadieunazAaindouiidmasion s
AdathluuunvedanuazUszmalnonmsfauyinuedidniudmiunadiodugaamssued 21 unfn
wagnsrndueulnesunsiauies 18 B uuuiiugiuresd swandeu (Environment) d3au
(Society) wag 555u1AUE (Governance) ¥se ESG unumveswaliinslussuauusyysulag
Cultivation of awareness and comprehensive understanding of social and environmental
issues impacting sustainable development in local and global contexts; development of
essential 2 1 st-century civic skills and exploration of ESG (Environmental, Social, and

Governance) concepts and practices in alignment with sustainable development principles.

¥N20N13AANATIEA N15AMTIES9EsIE wazn1sAaans
(eRuBeusiuau 1 391 3 wiaein fe 4w.105 inweN15HE1ININEIBINgY WAy
UIAULADNIIU 1 518791 3 RulEhn)
¢.105 ﬁﬂwmi%amsmammé’aﬂqw 3 (3-0-6)
EL105 English Communication Skills
vinugn1sdeam sienwdingulu Uiunvesamssuil 21 vinwznsihaiukazensual Usegnd
nénnsiFeunsasuiidadevuaznisuidymidundniussidiu ddyvedantagiiu fuenisdn
Annpiiazaiieassd sinvemedsay sinvgmaidudih wagiinwensdemssevinaiansssu
Development of English communication skills in the 21 st century context, critical and
creative thinking, social skills, leadership and intercultural communication through current

global issues.

15.130 WinnTuyindle 3 (3-0-6)
TU130 Innovative Thinking in Hands

INATALAZRLINIANY EMSUNMSARIATIEY uaznsRnaseassd Wiolildnandndiingwas
UUAlAa39 nszurunsAndeeaniuuluaniunisal Jgm waz/vssniuainuauls nasnaunis
doasnnuAnsEuinayAnaLarsERUNGY

Techniques and approaches for analytical thinking and creative thinking to achieve novel
and practical outcomes; design thinking process in various situations, problems, and/or

interests, as well as effective communication of ideas between individuals and within groups.

15.132 Aoansaieassd 3 (3-0-6)
TU132 Creative Content Development

n1sas1auarauLleans (Content) Uu ugIuvedLs o (Narrative) kay N19La 11504
(Storytelling) Tuuwanwasum 19 Lﬁ'a’i’mqﬂizmﬁ Tun1slutiala (Persuasive) @158 U UL
(Entertainment) N15WaIud9AL (Social Development) kag N133AN13ANY1 (Education) #1150
dapusnae (Contemporary Society)
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Creation and development of content based on narrative and storytelling techniques
across various platforms for purposes of persuasion, entertainment, social development and

education in contemporary society.

115.133 AaUzlnani1sil 3 (3-0-6)
TU133 The Arts of Listening
MsiFeuinsilsinuuunAniiannsaaiansidsuulamisszaunsainundiiunsdous
U TRrannI9iuaAUAT LaraIAUsznouTeInums HIUTAUSIINAUATIAY IUANLAYAUASLOITY A
\Foulosvendes uazveneuszaunsalnmssuiidesseuslugiuzgils
Ways of listening through the ideas that shape how we experience music; musical
concepts through sounds, stories and classical traditions from the West and Asia; discovery of

unexpected connections, and listening with new ears.

AF.101 N15ARNDENNTIIATEIE U 3 (3-0-6)
LAS101 Critical Thinking

nwrnsAnegeiilasamnariunIsReann Ms1s MsduAsIed MsRag wavns
Usziliuan 7inyen1sAlaInIng N1suaninuAneeeiivaNg waraIeaTsn

Development of critical thinking through questioning, analysing, synthesizing, interpreting,
and evaluating processes; development of skills to think critically and to express ideas logically

and creatively.

v v = o a 1 =

wugﬂﬂgmgwhﬁ'ymamjﬁy (V9AULS8URIUIY 1 391 3 U806 Ad
A2115A273 1 TR 1uN15RY)

5.140 Anu3AUlasuN1TRY 3 (3-0-6)
TU140 Financial Literacy

UV]U’WISUENL‘EULLaSG]’eJﬂLﬁjEJ ﬂ?i%LﬂiW%ﬁLLﬁ%ﬂﬂﬁ’J’]\‘iLLN‘U‘VI’Nﬂ’]‘iﬁumﬁ@ﬂﬁ]ﬂ%%ﬁm@ﬂuﬂﬂﬁ N3
ANUAUNTAIN Y mﬁmmiﬁuﬁa ﬂ?iU%MWSﬂ’JWNLgﬁJQ msﬂszﬁ’uiugﬂmwhq 9 A1TINAUNE
LagNITUIININE AU naonsunsuszgndldiadesionisnisduaislnl wu maduvuuieniay
(Finance on Blockchain) analiufavia (Digital Currency) TadfaunanNaIUNTAMUAIN 9

Roles of money and interest, financial analysis and lifecycle, financial planning,
investment planning, credit management, risk management, various forms of insurance, tax
planning, and debt management, as well as application of modern financial tools such as

finance on blockchain, digital currencies, and various investment platforms.

daul 2 dnfinwmnauanunsaidenseulannseIvauNangITENTAERS LAY AR TUIATUANUA
WU Widesnin 9 wuiein sl
a v 1 v
318390 1UANUTURNUIZNBUNIT
TIAULABNSYUINUIU 1 397 3 UUILAR

15.109  winnssuiunTEUIUARLUIENOUNS 3 (3-0-6)

TU109 Innovation and Entrepreneurial mindset
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nsUsziuadsanagnisasdenidlng ﬂ’]iﬁﬂLLazﬂ’]i’J’]\‘iLLNULLUUE;TU%%HEJUﬂﬁ n13
dadulauaznisiaungsia msdeandessfaarnsaireusagdlas gadiuszdvBamm nmsasrsnuan
Srniiedan

Risk assessment and creating new opportunities. Thinking and planning as an
entrepreneur. Decision making and entrepreneurial venture development. Business
communication for delivering concept or initiative in an efficient, effective and compelling

manner. Social shared value creation.

15.202 ﬂsmﬂ%aﬁaqamu 3 (3-0-6)
TU202 Complete Investment

Boudmadenuariunounisamulunainnisiu fugiunsasuluiy duskarouiny A
Ao MBinnisasmu saenaunTieTeiviu 3nstenieu uarAvsvesfeuiiiowisunday
dauﬁmﬁul%amu L?auiﬁugmmiamuiuﬂamumm mﬁﬁﬂmﬂﬁaﬂﬂawlm’sml,agﬂ’liamu
asianoiuy DCA (Dollar Cost Averaging) Tusfuuazneu nszurunsuImsneinamuliiviig
fusies niouiSeuifadadvddgfazvilidnamulivszaunudisalunmsamu uaziumenis
YSuauan (Mindset) Lﬁ@ﬂ%”mﬂﬁ’mﬁﬁL%T\]IUﬂTiaW!uiu%%Eﬂ?

To learn the alternatives and process of investment in financial market, stock investment
foundations started from return, risk, tax on investment as well as stock analysis, trade stocks
method and the rights of shareholders in order to prepare before making investment decisions.
To learn investment foundation in mutual fund, mutual fund selection techniques and DCA
(Dollar Cost Averaging) regular investment in stocks and funds, suitable portfolio management
process and learn the important factors that will make investors not successful in investing
and mindset guidelines in order to create long-term investment success.

UG : 518790 SET E-learning

5.209 @3UNUTIAA RTAUMEIIUY 3 (3-0-6)
TU209 How to Write a Successful Business Plan

gmmmiuazﬁﬂwﬂumia%ﬂqLtmuqiﬁﬁ] miLGﬁ’ﬂ,ﬁ]Lﬁ?‘lﬁmaﬁqiﬁf\mmmuwd NITUIUNITAN AT
TATIVANINLINTDULALITNTVURNUTIND NITIATIANTAUANYIAGY wazUseaun1saingeang
fsravanudifaiieaiisanumieslunisingseedieiiussansnm

Business Planning fundamental and creation skill. Understanding and realising business
goals and impacts, thinking processes, business environmental analytics, and, how to write
business plan by exploring various case studies and getting direct experiences from successful

professionals and entrepreneurs.

15.233 lenaniagsnalulng 3 (3-0-6)
TU233 Business Opportunities in Thailand

ANINUINEBNNNNEINY WeRANTINEUSLNAlUEARITA TausTsukasUsyiRmans nguranessia
LWINNNITUIINTEIND Uasnsungsnainivivesssindlny
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Business landscape, consumer behavior, culture and history, business laws, business

management, and emerging business trends in Thailand.

5.237 anudugusenaunisaaviasieln 3 (3-0-6)
TU237 Digital Entrepreneurship & Startup Crash Course

aududusenaums vinwelunisasrsasimungsialiauisonaulandaiiudoinisves
anén nMaresenuazavaTIRnintestiondvialinanedugsiafdveddauudusauslasads
31nN5MiveYa First-Second-Third Party Data Miiinuselew Yoyaidedinuesgsia Startup 33184
NITVNHHUAIYY NSV NSV N5V IeasUTUNY msmmjmqﬂﬁﬁ lﬂﬁ]uﬁﬂﬂaqwﬂu
NsIMUAIAN warn1sinUseiunanulunisyingsia

Entrepreneurship skills in creating and developing businesses to meet customer
expectations. By building on the creative usage of digital tools to become the leader of digital
business from using First-Second-Third Party data structure. Data Startup business insights
which include investment planning, finding funding sources, selling work, expanding and
adjusting the team, finding customer groups to pricing strategies, and performance evaluation
in doing business.

W89 : 5187991 DEPA E-learning

15.283 winnssuvdenaulazasuiniaesisud 3 (3-0-6)
TU283 Blockchain and Cryptocurrency Innovations

flugruvesufenivuuazesulnnesisud dmansldauluniediusing  wu n1sduiiva
nsdanisteya waznaluladasieassd (Creative Tech) MTIATIZVRAIN NMTIUKUNDIANTTAINY
uazmsUiuauganedn uay msimuilvgtugsianldudeniuogisaiassd

Foundation of blockchain and cryptocurrency; survey of the application in various
sectors such as cryptocurrency investment, digital finance, data management, and creative
technologies, market analysis, portfolio investment planning, and portfolio rebalancing;

development and innovative blockchain-based business solutions.

15.285 odwm 101: 3usugselduuy Passive 3 (3-0-6)
TU285 Real Estate 101: Your First Step to Financial Freedom
eAnilifigoudlalasaiauazunmmuessruumaiuiassduamaa e3dng Lazyana
NTDULUUNITINUAUNITRUAIUYAAR N1TBBN NITAINU WAYANSUSIE FdNsamumaienly
odwiuning niesflndinszsinnuidssuasinliunisanugalsl
This course introduces students to the structure and role of the financial system at
macro, corporate, and personal levels, focusing on personal financial planning, saving,
investing, and debt management. Special emphasis is placed on alternative investments in real

estate, including risk and trend analysis for modern investment strategies.
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AnUsAy Quununng)
14.200 AN UBIRUNIINTTHOES 3 (3-0-6)

JC200 Introduction to Communication

LUAAATUTIY AINUNINY B3R UTENOU NS2UIUNTT Uselan sedu mindlvesnsd eans
Faunmsvesmsdeassaursadaiugielvsl auauifdowuvesdelval nwlunisioas nivie
40 uazorTngude Naﬂiwwaﬂmsﬁamwia{]%L%ﬂqﬂﬂaLLasﬁdﬂm AADAIUITHFITUNITADATHAY
mﬁwhﬁuﬁla

Basic concepts, meanings, components, processes, types, levels, and functions of
communication. The evolution of communication from Traditional Communication to New
Media. Rudimentary characteristics of New Media. Language in communication. The media
landscape and careers in media. The impact of communication on individuals and society, as

well as communication ethics and media literacy.

28.201 nYINY LaaTusTILde 3 (3-0-6)
JC201 Media Laws and Ethics

Anwmdnmsfiugudviiaiam  nguneiindaensiifuguade duasesdeuasifisatasty
Fgdinde nguuensngdunidgainasUygiuseivg nQuuIgeIgILasn)uuIeLng NYuuIe
Auasestiuilna uazvdnasusssuverindnde

Principles and concepts of freedom of expression and personal rights. Laws and ethics
regarding media and artificial intelligence. Intellectual property law, defamation, and

regulation, as well as social responsibility, media protection, and consumer protection.

18.202 MITHUTNTAIAENT 3 (3-0-6)
JC202 Journalistic Writing

wnAadansaseanswasudnidesdulunmswaiandedianse nsruaunmsiedinszst n1sdu
UTELAY NTAIRUAIINAR LLﬂ%ﬂﬁL%@ﬂJISQUS%LﬁuCH9L‘17\I‘Ia§7ENWuﬂﬂW‘UﬂWiﬂjﬂﬂqﬁumlﬂuﬂ’]il,eﬁﬂu
UTELANANG 9 LLaz'E']ﬂﬁﬂwzﬂﬁiL%sml,ﬁaﬂizisﬂjﬁaﬂﬁﬂimzuuﬁugﬂu%aw%aﬁiimmimimam%

Basic concepts of journalism and fundamental principles of the processes of fact-finding,
analytical thinking, key point identification, thought organization, and issue linkage, for the
purposes of reporting current events through various types of writing and developing the writing

skills for the public good, based on journalistic ethics.
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24.203 mMsdeansiituindousiemaluladuazdoya 3 (3-0-6)
JC203 Technology and Data-driven Communication

unumveamaluladuazdeyalunudoas maiv susm dnsideu Aiesest uazuvaninm
FoyaienshlUldusslenisunsudndonaznisdearsidanagns swdsmansznuvosnalulad
wazdoyasedinuuas TnusTsy

Roles of technology and information in communication. The collection, organization,
analysis, and interpretation of data for media production and strategic communication, as well

as the impacts of technology and information on society and culture.

24,300 Nuinsdeans 3 (3-0-6)
JC300 Communication Theory
Jetiadunow: asuld 2a.200 arwiidoswiumsnsieas

USwgn Waunig nqufnnsdeansluynsedu uaznisuszgndlinguinisdeansnneld
UsngnsaifiinduludinurisludsemauasineUssme
Prerequisite: JC200 Introduction to Communication

Philosophy, development, and theory of communication at all levels. The application of

communication theory to phenomena occurring in society, domestically and internationally.

18.302 AusiUesumaidenisdeans 3 (3-0-6)
JC302 Introduction to Communication Research
WwaAia viannis seleuitidensdsaumanssinai LagaSesTsunTIdeLiona AL
- ° Y a x I Yo
nensaeansuaviluussendldiinUselovidugusddasuasdsuans
Concepts, principles, and methodologies of research used in contemporary social
science, as well as research ethics involved in the pursuit of knowledge in communication and

its application for the benefit of both senders and receivers of the message.

28,304 M3EFsiuunanlosy 3 (3-0-6)

JC304 Storytelling Across Platforms

ANuvNg 1aNN1s TnnUszasd wasnmadelumsidiFesiuvasunaniesy nieun1sinseiiae

Fnnddeuaznsdifinm LﬁaﬁmmﬁﬂmmiLa'ﬁL%ﬂ‘ﬂuqﬂﬁ%ﬁaLLazmiﬁamiuuﬁawmﬂ'gmwu
The meaning, principles, objectives, and techniques of storytelling across platforms,

including critical media analysis and case studies, for the purpose of developing storytelling

skills in the digital age and communication across platforms.

78490 Hnauniguen 6 (0-6-3)
JC490 Internship
tnAnwhanuianundngeslulnufiRnuesdunhsnuiiaeandesiundngns aneldnig
auatuiuvesngivuazmitsnuneuen tneflszoznaiinailidesndt 270 $alus ndsaunis
Annuiindnudesdamiuazihiaueeauluguuuuiiivun
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Students will have the opportunity to apply the knowledge gained from this curriculum
to practical work in organizations that are related to the Program, under the joint supervision
of the faculty and external organizations. The internship must last for at least 270 hours. After
completing their internship, students will be required to prepare and present their reports in

the specified format.

8.491 Fnwnamzides 6 (0-6-3)
JC491 Individual Studies
Favhlassnuddnuseujsielulasinisfiavianegdunuaiuadla velasesud
Aol ot uns
Students will have the opportunity to conduct in-depth research or specialized projects

in areas of interest, professional or academic.

1d.492 a‘wﬁﬁ]ﬁﬂmL.LazmiﬁmznL%qyjimmﬁﬁ'umivﬁmu 6 (0-6-3)
JC492 Cooperative and Work Integrated Education

MU URNUATIUUANGET WUYIANNITANNS TNy 9385TULaYANYEYARATEINENERS
Wadunsyauluaniudsznaunis Tneazdasdssezardfuainulidesndn 16 e 4
nszurunsUssifiuuag Tanaeg1aduszuy senou sening uasvdansufuRen Fouduiu
UszaumsaianmsufuRnunienisilassuegadnunimainmisaudilnujsiem udsau
msaviafnw ndAnwdesdmihssnuiaziauesasuluguuuuiisinue

This is a full-time, practical training program that emphasizes integration of the
knowledge, skills, ethics, and personal attributes developed under the Program to real-world
work experience. The training program must last for at least 16 weeks and include systematic
evaluation and measurement processes throughout the period before, during, and after the
training program. Students will have the opportunity to learn through experiential learning or
quality project work from the organizations for which they apply for an internship. After
completing their internship, students will be required to prepare and present their reports in

the specified format.

MaAIINTETANERSHATN AN D
Fy1UsAUNLIN
18.205 ﬁugmmswamﬁa 3 (2-2-5)
JC205 Fundamentals of Media Production
pdnmsiugunagfinufianisldaunsainmandadeninds mmedeulmuaznisduiindes
fudu veaesnsruunM ARl fiRnsde
Fundamentals and practical training in the use of equipment for producing still images,
moving images, and basic sound recording. Experimenting with the production process in a

media laboratory.
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24.207 Anrdeiiienisadassiiifom 3 (3-0-6)
JC207 Media Ecosystem for Content Creation

anudlainedefunisuande LLmﬁ@LLazLLU’JV}Nﬂ’]iﬁﬂmﬁamﬂgmawwé’mmasmsﬁﬂ
g1uvesde yuLsseramnsTukazinaluladde naenvuLBIEUVsMARSWYED l1unsdlAnw)
wazmsUszgndlinrusifionisnande

Developing an understanding of the media ecosystem and media production, concepts,
and approaches for studying media from perspectives of society, media norms, industry, media
technology, as well as aesthetic perspectives on media through case studies and application
of knowledge for media production.

v naannuan
22.204 Faugiiton1doans 3 (3-0-6)
JC204 Art for Communication

dlamuilugiuRatsuazesdusenoufad Anviuariiasginsdane wiolvarunsni
au3lldlumssesonnisdeanssnee Ifeeadiusyansnm

Gaining an understanding of the fundamental knowledge of art and its elements.
Studying and analyzing the case studies, with the aim of enabling students to apply the

knowledge to improve various aspects of communication effectively.

14.206 1mAaUanssue 3 (3-0-6)
JC206 Public Speaking

AUNLEY WRIWINTT Uizmmmmmmiuﬁmaﬁmz ATTTNLNUNTING AYILALDIIUNIYY
nsRNUHUANIsYAUsELANAIY W U1gnan n1sasaussduniale n1suaniaudniiu n15a1se
LaZNTUNAUBNAY 18

The meaning, development, and types of public speaking. Speech Planning. Language
and non-verbal communication. Practice of various types of public speaking, such as speeches,

motivational speeches, expressing opinions, demonstrations, presentations, etc.

24.208 M3dansnsdeansisnagns 3 (3-0-6)
JC208 Strategic Communication Management

WNAALATNAEE NITUILNNT MINURUNSFDANTBanagns nMsfmungSuans fildrulddu
e fuilan ansnsauru Fuansdug uazmsltdefiaenndeaiuingusrasdvesesdnmsludegsionas
N59aIR N13USMTINNNTBANT warnnsdeansesdng egnsdiussandnnuasyUsyansua

Concepts, theories, processes, and strategic communication planning. Defining the
receivers, stakeholders, consumers, the general public, and other groups of receivers. The
effective and efficient use of media aligns with the organization’s objectives in terms of

business and marketing, organizational management, and corporate communication.
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2,209 M3aaTIAEesTnaTsaTIAlasnTUsTenAld 3 (3-0-6)
JC209 Creative Storydoing and Utilization

NTEUIUNIHAUIANANAT19ETIA kazn1sdiANAnaseassANIUssendldlun1soanuy
msdeansrumsaaEessnluguiuuiieg meldnmsuimsdamsminenstoua naugidruldd
FouazUssiiuinagmedeesiluganguntmine ieussquiimineinady

The processes of creative thinking development and the application of creativity in
communication design through story-doing in various forms to the target audience, while
managing the information resources, stakeholders, and social issues, in order to achieve the

set goals.

18.210 #8NN1TINTENIANENT 3 (3-0-6)
JC210 Journalism Principles

AUNLNY YDULYA WUIAR ANANYE WALINTVIUNTANTAERT Unummtiifiuazany
Suinreuvestinsansmans n1sUsusvesgmamnsTINsanIManslugARava wazuAnAeIRy
A3U5TTUIPITNITANTANANT

The meaning, scope, concepts, characteristics, and development of journalism. The
roles, duties, and responsibilities of journalists. The adaptation of the journalism industry in

the digital age and concepts regarding professional journalistic ethics.

78,220 &NNTUIMINTA0ENS 3 (3-0-6)
JC220 Fundamentals of Communication Administration

MANLALIMATANITUTMISUALNITTANNTAIUATTA 0815 SYUUNNTA BANTUAL T BYAY1IE1S
3Lﬂ‘i’]%ﬁﬂiﬂjﬁﬂwﬂﬁLﬁlEJ’JfT‘Uﬂ?ﬁU%%TﬁLLﬁ%ﬂ’ﬁ?ﬂuﬂﬂ’]ﬂuﬁaﬂ’]iﬁ@ﬂ’]ﬁﬂ?ﬁﬂ‘u%ﬁ%ﬂ?‘&]uaﬂaﬂﬁrﬂi 19
Waguuamnegsia waznsaiiunuvesesdns

Principles and techniques for the administration and management of communication,
communication systems, and information. Studying case studies related to the administration
and management of internal and external organizational communication, business

transformation, and organizational operations.

18.230 NANMINELagingiauaIva 3 (3-0-6)
JC230 Fundamentals of Digital Broadcasting

fiamnng Tnssadns uazaadnuazvesdeinglnsvimiAdva suluuLaziendnwalsonsg
MANNTESNETIRLAZNART BN LAz EEs MsaYseiuiaueiilon msusmsdanis
nsuARie WagNNIANAURLA m;]‘VTlI’]EJLLazﬁl%EJﬁiiﬂumiNamLLa%ij’lLﬁuaL‘ﬁ@M”l LazUInIsLitonns
\ndade

The development, structure, and characteristics of digital radio and television. Program
format and identity. Principles for the creation and production of visual and audio programs.
Development and presentation of the content topic. Content production management.

Regulations, laws, and ethics in content production, content presentation, and media services,
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24.250 #8NN15A0a150IANS 3 (3-0-6)
JC250 Corporate Communication Principles

ANLMINY WA ULUU NIzUIUMITeInudeansesdng msdeanstunguiildiulddiu
devannelukavnieuenssding nsdeasiiioauiuinveusednn auernudealosiunis
doansluguuuudu q 1éun msdeansnismann nmslavan wagnisdanis

The meaning, development, forms, and process of corporate communication.
Communication with both internal and external stakeholders. Communication for social
responsibility, including relationships with other forms of communication, such as marketing

communication, advertising, and management.

18,260 NaNNITLABAN 3 (3-0-3)
JC260 Advertising Principles

unum wind warWauin1sveanislawan Hmua&éfmﬁ'ﬂﬂu Lﬁiiﬂgﬁﬁnmzﬂ’limqui’mﬂﬁ
Aeadestu nslasan Anvinisnawmalasanludesnisimsgdaniunisanieniseain n1s
a¥19assfLarnsuNude

The role, function, and development of advertising. Social, economic, and regulatory
perspectives related to advertising. Studying advertising planning, market situation analysis,

creative production, and media planning.

18.270 ANBUASLAZANENBUITNTIAY 3(3-0-3)
JC270 Film and Photographic Studies

AnwiilugiuaunmeunsuaznnE g ﬁﬂumqmawwmmwﬁwﬁ Usgifienans §3ianis
§ans uazfady el @nvidilanisivdsuudaadomuazsU vunmeunsuagnind o9
anmsnuanmdeuasugia madles uasiilelvauisniieseinnuvineideials Sanusssu
ARENILTINTReATURININE LR UAZANE BN L6

Fundamentals of film and photography in terms of their roles, history, business
management, and art. This course aims to enable students to understand the changes in
content and format of films and photographs, and how those changes evolved with social,
economic, and political conditions, in order for them to be able to analyze the artistic and
cultural meanings, as well as the communication methods used by various genres of film and

photography.

NUINIYINTHDENTINALNS

A1UAUNLIN
24.208 M3dansnisdeansienagns 3 (3-0-6)
JC208 Strategic Communication Management

WNAALATNAL] NTTUILNT MIMIUNLNIADANTInagNS nsimungiuans fildrulddou
e fuilan arsisau {Fuansdug uasmsltdefiaenndeaiuingUsrasduesesdnsluBsgsfauas
MsmaIn MsUIMsTANIesdns warmsieansesdns egnafiuseavisnimuazysyavsna
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Concepts, theories, processes, and strategic communication planning. Defining the
receivers, stakeholders, consumers, the general public, and other groups of receivers. The
effective and efficient use of media aligns with the organization’s objectives in terms of

business and marketing, organizational management, and corporate communication.

28.209 MsaduaTIAEesTnaisasIAlasnsUsTendld 3 (3-0-6)
JC209 Creative Storydoing and Utilization

NITUIUMINAUIANANAIT9ETIA wazn1siiAuAnaseassAuUszendldlunisesniuy
msdeansrumsaiaessnlugiuuuiieg meldnmsuimsinnimineinstoya naugidnldd
e wagdspiiuingg msdsanlluganguithmng Weussatimaneingld

The processes of creative thinking development and the application of creativity in
communication design through story-doing in various forms to the target audience, while
managing the information resources, stakeholders, and social issues, in order to achieve the

set goals.

V188NN
28,204 Aavzifienisdoans 3 (3-0-6)
JC204 Art for Communication

dlamuiiugiuAatsuaresdusznoufal Anvuasiieneinsdfne weliaimiseu
anu3lldlumssiesennisdeanssnedleegreiiuszansam

Gaining an understanding of the fundamental knowledge of art and its elements.
Studying and analyzing the case studies, with the aim of enabling students to apply the

knowledge to improve various aspects of communication effectively.

1@.205 ﬁugmmmamﬁa 3 (2-2-5)
JC205 Fundamentals of Media Production
ninnsiuguasinufoRnsldgunsainisndndonmis nmedeulmnaznisduiinidestus
NARDINTTUIUNINARTUDIUR TR0

Fundamentals and practical training in the use of equipment for producing still images, moving
images, and basic sound recording. Experimenting with the production process in a media

laboratory.

14.206 1mAaUanssue 3 (3-0-6)
JC206 Public Speaking

AUV WAIUINTT Uizmwuaﬂmﬁwumiuﬁmﬁﬁmz NMIINURUAITUA AWIALDTIUNIY
n1sENUUANITNAYsELANANY WU U1gna N15as1ausaduniale nsuaniauAndiy N15a15e
WAZNITUMAUBHAIIU 18

The meaning, development, and types of public speaking. Speech Planning. Language
and non-verbal communication. Practice of various types of public speaking, such as speeches,

motivational speeches, expressing opinions, demonstrations, presentations, etc.
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24.207 fnAdeionisaisassiiilon 3 (3-0-6)
JC207 Media Ecosystem for Content Creation

anudlainedefunisudnde LLmﬁmLLasLLu’mNﬂﬂiﬁﬂmﬁamﬂgmawwﬁﬂﬂMLLazUiiﬁ@
g1uvesde yueIsgamnsTILasvAlulafde nasnauNLesgUTemansuvisde ihunsdlfnu
wazmsUszendlinsiiionisuande

Developing an understanding of the media ecosystem and media production, concepts,
and approaches for studying media from perspectives of society, media norms, industry, media
technology, as well as aesthetic perspectives on media through case studies and application

of knowledge for media production.

78.210 MANNINTANSAENS 3 (3-0-6)
JC210 Journalism Principles

s ¥

AUNNNY YBULYA WUIAR ANANYIE TUINITVIUNTANTANENS UNUIMNTTILaTAIIY
SURaveuresinsansmans msuiufvesgramnssimsasmanilugafda wazluaAaiety
FUTINAVIINITANTAERNT

The meaning, scope, concepts, characteristics, and development of journalism. The
roles, duties, and responsibilities of journalists. The adaptation of the journalism industry in

the digital age and concepts regarding professional journalistic ethics.

24.220 #éNN1SUIIINTAANS 3 (3-0-6)
JC220 Fundamentals of Communication Administration

ndnuazMATANITUTMSUAYNITIANITAILAISA 915 TYUUNNTAeaTUATTaY AT A1
%Lﬂi?%ﬁﬂ‘iﬂjﬁﬂﬂﬂ‘ﬁLﬁ"EJ’JﬁJ‘Uﬂ’ﬁ‘U%‘WﬁLLa3ﬂ’]‘§€°ljﬂﬂ’]§1u3‘jaﬂﬁiﬁ@ﬁ’ﬁﬂ’]ﬂiuuﬁ%ﬂ’]ﬂuaﬂaﬂﬂ‘ﬂi 19
Wasuudamnsgsie wazmseiiuauvesesdns

Principles and techniques for the administration and management of communication,
communication systems, and information. Studying case studies related to the administration
and management of internal and external organizational communication, business

transformation, and organizational operations.

18.230 viannInguaginsviruaivia 3 (3-0-6)
JC230 Fundamentals of Digital Broadcasting

finmnns Tnssadns uazandnuazvesdeinglnsvimiAdva sUnuuLaziendnwaisenis
nanNTESNETIARAzRARTIEN ST LAz Ess MIwamUssiuiiaueiion msusmsdanis
nsnanLem WaZNISANUALA m;mmaLLazﬁaﬁiiﬂumswémLLazﬁ’lLauaLﬁam wazU3NSLiionns
\ndide

The development, structure, and characteristics of digital radio and television. Program
format and identity. Principles for the creation and production of visual and audio programs.
Development and presentation of the content topic. Content production management.

Regulations, laws, and ethics in content production, content presentation, and media services,
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28.250 ndnN13d0aNTRIANg 3 (3-0-6)
JC250 Corporate Communication Principles

ANLMINY WAL JULUU NIEUIUNIYeINUdDaTeadnT nsdeansiunguridauleidan
Lﬁﬁﬂflgﬂﬂ’lﬁiuuagﬂ’lﬁluaﬂaﬂﬁﬂi ma?fammﬁamm%’uﬁmawfaé’mu muﬁgqm’m%uismﬁ’ums
ﬁaaﬂﬂugmwugu 9 lon Msdeansnisnann nslawan warnsinng

The meaning, development, forms, and process of corporate communication.
Communication with both internal and external stakeholders. Communication for social
responsibility, including relationships with other forms of communication, such as marketing
communication, advertising, and management.

18.260 RaNNITLABAN 3 (3-0-3)
JC260 Advertising Principles

UNUM T warRanIN15U09n15 2w gnuaﬂ@f’mﬁ'ﬂﬂu LATHINALAITATUANA <) ﬁ
Aeadestu nslawan Anvinisnaumusulasanlubsinisiinggdaniunisaneniseain n1s
A59ETIAAY N TN LA

The role, function, and development of advertising. Social, economic, and regulatory
perspectives related to advertising. Studying advertising planning, market situation analysis,

creative production, and media plannins.

18.270 ANEURSLaENINENEUTNTIAY 3 (3-0-3)
JC270 Film and Photographic Studies
ANWINUFIVUAMNBUATLATAINEE VTsluwdgurasunuImif UseiRaans §sianis

[

Fans uasfady ol Anvidalaniswdsuudandemuagsunuunmeuniuaznmdiofs
ammuanmdeuasugia naidles uaztilelvamsolianesinuvineideialy Jausssu
AAEAIUIZNITAANTVBIN IR KATA B W T

Fundamentals of film and photography in terms of their roles, history, business
management, and art. This course aims to enable students to understand the changes in
content and format of films and photographs, and how those changes evolved with social,
economic, and political conditions, in order for them to be able to analyze the artistic and
cultural meanings, as well as the communication methods used by various genres of film and

photography.
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51833 lunguiu

N§uAY1NIE15AENS

ATeAY

.21 M3deIm 3 (3-0-6)

JC211 News Reporting
FUsAUneU : @ould 18.202 M BUTNTENIAENS
yanmsmansasmandiitelinufoRnisdetnn Toun msussidunuaiin msnusmdoya
NUNEWNIUTEANAIY MTFUIEel N15FLNR N1TIATIEYTaYAlULENATLALNANITITY N3
UseLiludauaniv AaenIunN1sIIeIuYIUTEANAI9T WU ¥1IN15UTEYN YU U UAIY T1A*)
sfamsAnunauanti wazalessmumesien
Prerequisite: JC202 Journalistic Writing
Principles of journalism for practice in news reporting, namely, value-based evaluation
of news, information gathering from various types of news sources, interviewing, observation,
analysis of data from documents and research results, evaluation of misleading information,
as well as reporting on various types of news, such as conference news, investigative

journalism, etc. Studying the qualities and ethics of journalists.

18,212 NMI9ONWUUAIMTUIIUTAIAENS 3 (2-2-5)
JC212 Journalism Design

LUIAR WAILINTS WAZNENNNTODNUULNILTNNTANIAENT NSEUIUNSARTIRNUUUDIY
Nsansmans maiannaladdniientseenuuu uasiinujuairsassanacunsiinuaglflusunsa
Usggndviaundoooulat

Concepts, development, and principles of journalistic design. Design thinking process for
journalism. Developing style books for design. Practicing the creation of graphic designs and

the use of graphic design applications to develop online media.

18.311 BENN1TUTIAUGENT 3 (3-0-6)
JC311 Principles of Editing
FrdsAuneaw: @ould 18.202 NMSBUTNITAIANERS

UNUM MET ANIUMINE LaTURULIATEIIUUTIANSNT ANNdURUSTeIUTTANENIT ned
UsTANENNT uazneansuan eliinAnuannsalinasfidafseudnlunsdadeon wisy nsaaud
Fuatiutodou Y wazduatunm Tmnzaufunsifuinsdudodsius uazdeeauladls
lngAflsfanananugnaesvesdeyauazasusssulunisiiaue
Prerequisite: JC202 Journalistic Writing

The role, responsibilities, meaning, and scope of editorial work. The relationship
between the editor, the editorial team, and the production team. This course aims to enable
students to exercise sound judgment in selecting, preparing, and editing manuscripts,

headlines, and images, making sure that such content is suitable for publication in both print
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media and online media, while taking into account the principles of information accuracy and

ethical presentation.

16.312 MN3AIAansidateya 3 (2-2-5)
JC312 Data Journalism
FUsAUneu: @auld 1d.202 MITBUTINTANIAIERS 150 2d.210 NANNITINTAIANERS
AUNUIE LUIAR LLﬁzW@MU’]ﬂ’]i‘U@ﬂ?’]iﬁ’]iﬂ’]ﬁG}i‘L%\i%@yja NANAITAUNRT TIVTIU Lazdn
suidgudoya n1simTgviteya nsdnauedeya (Data Visualization) waznsinudfuszendldy
foyailonunsansmans
Prerequisite: JC202 Journalistic Writing or JC210 Journalism Principles
The meaning, concepts, and development of data journalism. Principles of searching,
collecting, and organizing information. Data analysis, data visualization, and practical training

for the application of data in journalism.

14.410 dtinvneeulall 3 (1-4-4)
JC410 Online News Agency
Fdsduneu: dnfnwinguivsansaansiesaaulasiedun 1a.311 wEnNn1sUIIUIENT ke 1a.
212 nMseenuuUdmMSUINTANTAEns el dmfuindnungainnduniedndnvivenanslv
Juogfumsfinrsanvesiaou

AnUURnTnusuLarinujuRaudiniiiesulay
Prerequisite: for students of Journalism Major: JC311 Principles of Editing and JC212 Journalism
Design. For students of other majors or other faculties, the prerequisite will be at the discretion
of the instructor.

Practical training for planning and operating an online news agency.

A1UIAULABN
18.213 AIANININITAIANERT 3 (2-2-5)
JC213 Photojournalism

‘Vli]‘i‘:}{]LLa‘“‘LJQ‘UGm’]EJﬂ’]WLWEJﬁEJﬂ’J’]EJMM’WEJ ﬂ’]‘iUﬁ“’LiJUﬂﬂJﬂ’]"U’eNﬂWWGU’YJLLa‘“a’]iﬂﬂ A1UEN QJJ
‘ZJ@x‘iﬂTWL‘U\‘i"U’]’J VIQITJLLQ‘UENL‘ua‘Vi’m’]‘WLLa”ﬂiEJﬁ‘iﬁllﬂ’ﬁﬂWEJﬂ’]‘WLLa’“ﬂ’]iﬁdﬁ(ﬂﬁ’]iﬂﬂﬂ’]‘Wﬁ’]WﬁUﬂﬂﬂﬂJﬁ
wavAsiuiAIa

Theory and practice of photography for communication. Evaluating the value of
photojournalism and documentaries. The importance of photojournalism in terms of both
visual content and the ethics of photography. Production of photographic documentaries for

print and digital publication.
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28.217 Msanseanifiunisiudsuulasvasdany 3 (3-0-6)
JC217 Journalism and Social Change

N15YIUINITnEEn1sAndAsIgY Innvussnudinunieldnseuisasaansuaznis
\WasuuUasmesdny LLmﬁﬂLLazgmmﬁiaﬁa a3 wavnaAsunlamesdny anudiladesnny
panvaneiazdsenfiinfmneulugusdeuasdad o

Integration of analytical thinking skills. Critiquing social issues within the framework of
journalism and social changes. Concepts and perspectives on media, commmunication, and
social changes. Understanding diversity and an inclusive society as media personnel and
content creators.

24.219 Msasmandielanuazauniy 3 (3-0-6)
JC219 Journalism for Earth and Wellbeing
nanns ANudAEy veulsveslstifudunndeulan wazauane mnuieteadenlusues
‘UizLﬁuﬁUﬁmumiiﬂﬁlﬂﬂmLLﬁSﬂ’J’]@JL“i’ﬁ[fﬂiaﬂﬁﬂqullllE]\‘ﬂWiﬁﬁiﬁﬂﬁmﬂﬁlamiumﬂﬂ@%?E]Ej’lﬂfjlx‘igu
Principles, importance, and scope of global environmental issues and well-being.
Relationships between issues and social situations, as well as an understanding of the world

from a journalistic perspective for sustainable problem-solving.

18,310 NMTTHUUNUTIANTNITLASUNAIY 3 (3-0-6)
JC310 Editorial and Article Writing

nanmameansasmanslumadeuunanuuszaneineg Mdiuegludeasisuy wWunsan
i1z nssruTwdeya nseneds uaznsdeuiSssunawluguuuuiivatnuans aneldnseu
J3us59uvetdomiavy

The principles of journalism in writing various types of articles commonly used in public
media, emphasizing critical thinking, data collection, referencing, and article writing in various

formats, within the ethical framework of journalism.

18.313 ﬁasqmu 3 (3-0-6)
JC313 Community Media
AnuvInelazdnuazvesdoyuvy Fudunalndfalunisiuirdeuyurusiie Wonisfianuied
LMe MARTeigrULas T mMuesyTy e deyuuiineuausinNFINNTURTLYTY
The meaning and characteristics of community media, which is a key mechanism for
driving communities towards self-reliance. Guidelines for analyzing a community and its

problems in order to develop community media that meet its needs.
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18,314 N13UTIUBNIAURTUNTWIINUIBIALLUINTASANER S 3 (3-0-6)
JC314 Editing Translated Content for Journalistic Work
Jyiaduniow: deuld 2a.202 Madsudnsansmand viielviduegiunmsiioisanvesaeu
nsussanBnsfuatiunwdangulifunwilnefigndeswasmanzan feddennYamsss
Lara385554 1Assas19lieInNTal AULANANNISTAILEITULAEA1Y SaulUTanadsuaynIszuIung
Usuunualidnfuuunuasngufuasiuansedtu
Prerequisite: JC202 Journalistic Writing or subject to the instructor's discretion.
The processes of editing English language content into Thai language content accurately
and appropriately in terms of culture, ethics, gsrammar, cultural and linguistic differences, etc.
This includes strategies and processes for adapting the translated content to match the

different contexts and receivers of the message.

14.315 mananvilsdeusznilidediannsedng 3 (3-0-6)
JC315 Book and E-book Production

gafedninfid nszurumssdanisdedmiuunanledusineg duatuuazavavivisde ns
U55N3NIAUATU MENNTTRBNLUY NTINUKNUNITAAIN AUYUNTNELAZNSAMUATIANYY N153A
Inenilade maluladiunisudantsde wazasesssulunisusenaugsna

Publishing business. The book publishing processes for different platforms. Original books
and copyrighted books. Manuscript editing. Design principles. Marketing planning. Book costs
and pricing. Book distribution. Technology and book production. Business ethics.

18.316 miﬂizﬂaumiﬁjﬁﬁ]ﬁammﬁmam% 3 (3-0-6)
JC316 Journalism Entrepreneurship

anwnsainsUsEneunsgIiedensasmansd mylnssvingudming uwwudasiaznis
fagania (M3seauyw) M3damsidon mands Msdu nseaaLarnIsins e

The current state of the journalism industry. Target group analysis. Business modeling
and development (fundraising). Content management. Production. Finance. Marketing and
Distribution.

18.317 Nsarseanslanalnauazinusssudou 3 (3-0-6)
JC317 Lifestyle Journalism and Pop Culture

AR e waendnaiessauiiietestunisuandonlunguladialad Toun nnshu-au
vioadies Mweuas was guan ANy widy wazdiidededulsdiny Tinseinazuaniasuiiu
Tutudou msswiudiesed myduuumstiauefivnsaudmiuiiauolugsiad efidinisugedu
fuge sdsasdlondmitonladialad

Concepts, theories, and ethical principles related to the production of lifestyle content,
including food and drink, travel, movies, music, health, beauty, fashion, and celebirities. In-class
analysis and discussion with the aim of finding the most suitable presentation style for the

highly competitive media business, as well as practical training by producing lifestyle content.
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18.318 NMITLUAITAR 3 (3-0-6)
JC318 Feature Writing

&3 JULUY uaztunauntsdouansedl nszuaunsnUskesisuiesdaifiants g
denendaya nslirssufadunzarufnadnsassdlumstiaue nuiandnufoReiessalunis
NAAULTEUAIIAR

Principles, format, and procedures for feature writing. The processes of gathering and
compiling facts. Information transmission. The use of literary merit and creativity in

presentation, as well as ethical guidelines for producing documentaries.

74.319 mMylasenanunsailaqiu 3 (3-0-6)
JC319 Analysis of Current Affairs

w&NM3 JULUU wagBBmalneviaaunsaiiagtuluszduiiosiiu giinaeidons fusonides
16 wagszsulan dadeidnansgnuseaniunisal wu nsidles inswgia day Awandon wudldudil
wansznUsiodanlye RN I9TSesTINeng

Principles, formats, and methods for analyzing current affairs at the local, Southeast
Asian, or global levels. Studying factors that affect such affairs, such as politics, economics,

society, the environment, trends impacting Thai society, as well as various ethical aspects.

18.411 NMIFIVUTNFUAIUADUAIU 3 (3-0-6)
JC411 Investigative Reporting
dafunou: aauld 2a.211 msdev

WNAANITIENUTMAUEINde VA nIalfnuTislulssnelneuazstsUsena Jade Ay
e uaztedniin i’mﬁu’aﬂﬂﬂﬁﬁamﬁwmmézinﬁumuaaumu
Prerequisite: JC211 News Reporting

The concept of investigative reporting. Case studies from Thailand and other countries.

Factors, risks, and limitations, as well as practical training in investigative reporting.

18.418 FUNUNIVTNINTAIAERS 3 (3-0-6)
JC418 Seminar in Journalism
A10sAunaw: @ould 18.202 NMUBUTNITAIAIENT Y8 1d.210 USNNITINTAIANERNT

UNuUIM Wi warAnusuRnveuvesinsaismansieusufiufitnansenuludeau a3es55u
dolutsunvesdinuiivannvanevisluszduresiu giinia uazuiuned wisliaenadosiuidinuneg
nsWaLNTigady (SDGs) Tneiulidetiauenmyuuazmadonlunisuitym
Prerequisite: JC202 Journalistic Writing or JC210 Journalism Principles

The roles, duties, and responsibilities of journalists regarding issues of social impact.
Media ethics in diverse social contexts at the local, regional, and international levels that also
align with the Sustainable Development Goals (SDGs), while emphasizing the presentation of

the overview and solutions for such issues.
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74.419 miﬁﬂmﬁﬂmLLazmmL%'Ensmzy}mwwé’mmimimam‘ 3 (3-0-6)
JC419 Specialized Skills and Competency Studies in Journalism
Fvdsduneu: @euls 1a.200

MIRauITnEzsazaMLd srvganzduiisndud eI dndunsaisaiand de wavnis
deans siunisiFeuisuiuesdnimeoueniifiarnudervny leediideangainesdnsiusiingdu
KU

Development of specialized skills and competency necessary for professions in
journalism, media, and communication through collaborative learning with experienced

external organizations, with experts from partner organizations serving as co-instructors.

nguAvIUIIMIN3ERENS
AU
24.221 MsuImsgsnadelvsl 3 (3-0-6)
JC221 New Media Business Management

AnwiwnAnLagndnnnsvesnsuimsgsiadell ﬂiaUﬂqmgﬁﬁﬁﬁqmmwmiuﬁaaﬁﬁa luina
530akazsgle N15319uNUNITEY N15TRYIsUYTEIA WagnsUsEluRanauLuIINNTAeY Uiy
susngg TiuA msfmuaeumud msaaunaniesunazivalulad msnaiievens grudld uay
N15UIMTToyalazyARINIATVA Anwinsuimsdunulazninensuyedifien1sinnisesdnsde
agafiusE A nuardsduneldusundeln

Investigating the concepts and principles of new media business management, including
the subjects of digital media industry landscape, business models, revenue streams, financial
planning, budgeting, as well as evaluating the return on investment in various areas, such as
content development, creation of platforms and marketing technologies to expand the user
base, management of data and digital personnel, management of costs and human resource
for effective and sustainable management of media organizations within the context of new

media.

28.222 Msdansdelal 3 (3-0-6)
JC222 New Media Management

msdnnsuazmsUszyndlddelvsifinseunquisdosoulatl dodsen unanlesy uazuinnssm
wealuladvnanisdeans wu Jyarusehivg (A) Lﬁa’mLLmumsmﬁ‘miﬁamiLLawauauawiai{%’Umi
Tugndondva

The management and application of new media, which includes online media, social
media, platforms, and innovative communication technologies, such as artificial intelligence
(Al), in order to plan communication strategies and respond to audiences in the digital media

era.
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28.224 Aouaznavosnsdeaslugadivia 3 (3-0-6)
JC224 Media and Communication Effects in a Digital Era

NANNITLAZNITLUIUNITUTNITIANTS ﬂ’]iL‘UgSJ‘uLL‘UanNﬂ’ﬁ?ilaﬁ’]iLLaZQiﬁf\] nslddouazna
yosmsdeanslugafavialuilfisneg yarauazauduius dnuuazauiduog msudmsnisdoans
LAZNIIAAN

Principles and processes of managing change in communications and business. The use
of media and the effects of communication in the digital age in various dimensions. Individuals,

their social relationships, and well-being. Communications and Marketing Management

24,321 M3dansmsdeansansisamfnazinsedyiswa 3 (3-0-6)
JC321 Communication Management of Public Opinion and Influencer
wAnilasfuiertunsdanisnisdeans assuud LA BUNQLEULYDT N1TINUHUNIS
doans msysannsde nmsseaunnslddestamnzaneteiiusyavsnmuaz sz avsng
Basic concepts of managing the communication, public opinion, and influencers.
Communication planning. Media Integration. Brainstorming of the appropriate, effective, and

efficient use of media.

28.421 unARfnwIfunIsUSmINsaeans 3 (3-0-6)
JC421 Future Studies and Communication Administration

U] uuAn wanNns nsrvIuMILazialesilefusARAnY vhaadilamsasuuuas
Tueuran UsegndldialesdionisainnisalounangUnuusna wu nmsiiasgiuulia uaznns
Nawnundimd e lldlunsesnuuy mensusunagnssieans wagmsuivismsieans Lite
mswawesnslimdensufiowavususranmemaniivannnaneuasdudouldegeiusyansnm

Theories, concepts, principles, processes, and tools in Future Studies. Understanding
future changes. Application of forecasting tools, such as trend analysis and scenario planning,
in order to support the communication strategy designing and planning, and communication
management, with the aim of developing and enabling organizations to cope with and adapt

to diverse and complex future scenarios effectively.

AdeAuLdan
16.223 miﬂizﬂaumiﬁar‘?ﬁﬂaqmé 3 (3-0-6)
JC223 Strategic Media Entrepreneurship

ndnn1sUsENeUNTuaEMIMINagnsduiuRansie fsnsliesedaninuanden msdnms
NINYINT MIAIUAUIMNNY N15INNAYNTNITURITU NTasAAITRURSUATSIAaYaNAT WagnIs
faunuianssude eassaulfivieumanmsutstusazussatmnefidaly

Principles of operation and strategic planning for media businesses. This includes
environmental analysis, resource management, goal setting, competitive strategic planning,
creating value for the audience and customers, and the development of media innovations to

create competitive advantages and achieve set goals.
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18.225 Msusmsgsnatuiislugpddvia 3 (3-0-6)
C225 Digital Entertainment Strategy and Management

aa v

wurAa N3 uazgivimivosgsiatuienaisonamnssuaiaassdlugendva Tnosadu
ANUFNTUTTEN TN INAIALAAUAIMNITTALETIN ATOUARUNALNSNITAAIAAIMSUTINATUTL 113
asuusundatunazyindgdunistyg Msuimsuszaunisalilaznslaiusmvesunungy

The concepts, principles, and landscape of the entertainment business, including the
creative industry in the digital age. This course focuses on the relationship between marketing
and cultural products, including marketing strategies for the entertainment business, artist

branding and intellectual property, and managing fan experience and engagement.

28.226 Ms¥nisdeanssenineiamsssuluuiunaina 3 (3-0-6)
JC226 Intercultural Communication in Global Contexts

LUIAR ‘VIZ]‘HQ LAZNATATBINITA DA TTEMINTTMUSTIUWAENTA DA TTENINIUTENA UNUW
LardNINATeIEe BIRNTTNYIR wazunanlesuRiia Ndwansenudonisldsunamiadny
swaszndldlumsiamsaumannuangluuiunseiulan

Concepts, theories, and dynamics of inter-cultural communication and international
communication. The roles and influences of media, multinational corporations, and digital
platforms on social changes, including their application for diversity management in a global

context.

24,322 NM3ENEINUAYNTUDIANTHD 3 (3-0-6)
JC322 Venture Initiation: Launching and Scaling Media Business

AnwiuuAn vdnns uaznszuIuNsaiiegsnade é?al,wimiﬁumLLmﬁ@mﬂqiﬁa nsUsELiiu
anudululd msdessvinatanazfuilan nmswaudauuugsiaede uazn1ssaviunugsna
AsaUAqUENNagNS N1318a9iNsde Ninsuardunu nmseataiienaiiule nnsadnedi
WlelyiGusuadauazuimsianmsnsvenedivesssiadeldegnaiuszansam

Studying the concepts, principles, and processes of creating a media business, from
searching for business ideas, feasibility assessment, market and consumer analysis, to
developing a media business model, and preparing business plans, as well as strategies for
expanding media organizations, such as seeking funding, marketing for growth, and how to

build a team to effectively initiate, create, and manage the expansion of a media business.

78.323 nMsdurdeumsdesazulevieifionudad 3 (3-0-6)
JC323 Media Activism and Policy Advocacy for Sustainability

ANYIMUIAA 1164 LLﬁzUV]U']WUENﬂ’ﬁGEJJULﬂﬁlE]w/lWﬂ%@lu&gﬂaaﬁaG]IE]U'ESLﬁUVI’NEQ{JQmJLLazﬂ’l’i
HaNAUUlEU1EaIsITNE N1THEIUTINYBINIAUTEYHIAY N15ET19TEaNsTTe Tnes el
MNeANLEEY

Studying the concepts, theories, and roles of Media Activism in the digital age regarding
social issues, public policy, civil society participation, and the creation of a public agenda, while

focusing on sustainability goals.
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24324 Myvisuyudduiudiiientsdoans 3 (3-0-6)
JC324 Human Relation Management for Communication

LnAaarrannsasyediusuasnviaduiusifseninsyanalussdungy aadns
nsvhauduiiy wagnsdeansarsisue WeliAnauiinde anudila uagnisdaniseudauds
Tumsvihau dhlugmavianuiifivssansnm vssqihwanevesesdns

Concepts and principles for building and maintaining g¢ood relationships between
individuals at the group and organizational levels. Teamwork and public communication. This
course aims to foster cooperation, understanding, and conflict management in the workplace

that will lead to efficient operation and the achievement of organizational goals.

2a.325 Tewanmuide gaunsel wasdonnifesansisas 3 (3-0-6)
JC325 Propaganda, Ideology and Public Controversy

AnwiuuiAn nuf unuimuazdnswaveslavanviude uazauduiusidaininy iy
gauMTain1INTiles Lasughe wardsen Aizsinagns nads Yesmianisdeans lunsneda asa
50U wavTEIENa Tonniiesansisae nasnauUssiiumeaesssufiieitedudinusiuals

Studying the concepts, theories, roles, and influence of propaganda and its critical
relationship with political, economic, and social ideologies. Analyzing the strategies, tactics,
and communication channels used to form, frame, and expand public controversy, as well as

relevant ethical issues in contemporary society.

24,326 Msdoansndes anudamdusedfitiuazufoRn v 3 (3-0-6)
JC326 Risk Communication, Disaster Resilience, and Humanitarian Action

gimmimwﬁLLazmsUﬁﬂamaﬂmiﬁamﬁmﬂmﬁm n1sanANudsaInfeRtR wagfoRnng
UYBYEIIN UNUIMYBINIsAeansiulsasmsiansfefiti AseunquAnTanHansEy NMse3euAIN
wiou n1smauls mﬁu\luwu STUUNSWRUAEa I 'iwﬁgqaﬁaﬁsimaqmwmhamﬁamﬂwwaﬁﬁm
iluusuniesiusasseaulan

Integration of theories and practices of risk communication, disaster risk reduction, and
humanitarian actions. The roles of communication in the disaster management cycle, including
impact reduction, preparedness, response, recovery, and early warning systems, as well as the

ethics of humanitarian aid, both in local and global contexts.

28.327 m3danisTudedenuuaznisiadeulmdan 3 (3-0-6)
JC327 Management in Social Media and Social Movements

MENNISHAZKLIRANISTAN Ao d AN Lﬁﬁ]ﬁﬂﬁ]ﬁlmﬁﬂwmzﬂmLLG]IazLLW@@W@%&JLLﬁ%WQ@ﬂSS@J
Avanslugaidva wasilugnmanauunaznisdanismaedeulmdseuiiiAad ululanAdvaly
Uaqdiu

Principles and concepts of social media management to understand characteristics of
different platforms and the behavior of audiences in the digital age, which will allow the

planning and management of social movements occurring in today's digital world.
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24,328 nMsdeanaienagnddmiuiusznounsiitedan 3 (3-0-6)
JC328 Strategic Communication for Social Entrepreneurs

ndnnsUszneunsiiledsau nseenuuunazaiislunagsafioutdymdsan nsldnnsg
doansidanagns mananauiiedsay way Ledesileduq ioamanssnunsdsauuazgsnandadu

Principles of social entrepreneurship. Designing and building business models to solve
social problems. The use of strategic communication, social marketing, and other tools to
create sustainable social and business impact.
28422 MAnTEidgmuasnsasuuUatesdnsgava 3 (3-0-6)
JC422 Problem Analysis and Digital Transformation

wanMswaruAnMsIwzianmdaymesdns sennslusasnieuen Ingliindnuilndy
mMsuAtgmannsadnw Wemmnseenliiuesdnslaetiinaluladadaunldiieusulsimie
Wasuulasginvegsnseuaqunniia lidnasdu nszuiunsviieu lassaiesdns Sausssu
03Fm3 Wanfinsadnualvallifuesdnig iiensulandgshageaiavainnty

Principles and concepts for analyzing internal and external organizational problems. This
course aims to train students to solve problems by using case studies to find solutions for the
organization, focusing on the implementation of digital technology to comprehensively
improve or transform businesses across all dimensions in terms of work processes,
organizational structure, and organizational culture, as well as creating new value for the

organization to better meet the needs of businesses in the digital age.

28423 ngiiiuazadussaulunsuimsmsieans 3 (3-0-6)
JC423 Leadership and Ethics in Communication Administration

waAe nquiifeatuaefiuazasesssluuiunuesnisuimsmsdoasisesidnuas
unum wagaNfuaveuresiih Tunsdeasnidenagnsiudam uaznsdadulaniaiessuile
Uszgnaldlunisdnnisiunnnisalsneg leedandnanulusslawazanusuiinveudedny

Concepts and theories regarding leadership and ethics in the context of communication
management. Analyzing the characteristics, roles, and responsibilities of leaders in strategic
communication with followers and ethical decision-making. This course aims to train students
so they will be able to apply knowledge in managing various situations while upholding the

principles of transparency and social responsibility.

39.429 miﬁﬂmﬁﬂwzLLazmmLﬁ?j'snsmzyLawwé’mu%mimiﬁami 3 (3-0-6)
JC429 Specialized Skills and Competency Studies in Communication Management
FsAuneu: @ould 2a.200

MsRmuinvEuazad s agangduisidudeivdndiuisaisaans de waznis
doans iunsFeuiuduesdnsneusniiianuideng tnedfidorngyanesdnsiusinsidu
AGRITERH
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Development of specialized skills and competency necessary for professions in
journalism, media, and communication through collaborative learning with external expert

organizations, with experts from partner organizations serving as co-instructors.

ngudving Tnsiied uazdeddia
IUIAY
18.231 NMIATNATIATIVNT 3 (3-0-6)
JC231 Program Creation

Fwdadunew: aauls 18.230 vdnvndinguayinsvimiadvia

WUIAANTITATINATIATIONNT NTBUIUNTOBNRUUTIENT I TsauUnesuasmatiansdLauel
aonadosiuingUizasduagnguidmang fausnisuasnaruin duaiideya ndunseanwin
fiansanesrusznoulusionis nevausssofauils saudsiiauesiensliginifiioades
Asanlaegrediuszansam

Prerequisite: JC230 Fundamentals of Digital Broadcasting

The concepts of program creation. The aesthetic process of program design and
presentation techniques that are aligned with the objectives and target audience, including
idea generation, research, refinement of ideas, and elements of the program to meet the needs

of the audience, as well as efficient presentation of the program to relevant authorities.

23232 wiadianstheviluagilowaruenaniuiidesdu 3 (2-2-5)
JC232 Introduction to Studio and On-field Production Techniques

FwdeRuneu: @euls 14.230 nanMNIINeuaslniAIATA

#dnns wwAa waznstinufoRidetumaiaduiiugunisansents msldmaluladnig
wAR518N3 AnwUszianuazsuuuuveaaiosdie gunsaling 9 Tunseuaunsudnsienisluanile
msdnevenanuuulaianiufls wagmsteviuenaniud

Prerequisite: JC230 Fundamentals of Digital Broadcasting

Principles, concepts, and practical training on fundamental program production
techniques. The use of technology in program production. Studying the types and forms of
various tools and equipment used in the production process of high-definition broadcasting
system, live streaming, and on-field production.
4.233 N1390NLUULALIEUUNTIINTINiAlkasdaRiive 3 (3-0-6)
JC233 Television & Multimedia Script Design
Fdsdunau: @ould 18.230 aNMNIINELaTINSAUATIA wag 1d8.231 N13a39aIIATIENTT

AnwmdnmIoonuuukazlsuundmiuTemnsimivasdedafiifevarnmatssuuu
semsduntual inuled a1sed uazazes swdadomdmivunaniosuesulat iunsruiumaia
Fos mafimuilasiainesons madeuuvilinnzaufusuuuusazgun nMsseniuuUsyaunisalde
A e saenduddsssadlumande §iEeufinujiRieiusitauiuunfnauianmsadaunauysel
wiouszendlivinurlugnanmnssudesuadisldegiloondn

44



Prerequisite: JC230 Fundamentals of Digital Broadcasting and JC231 Program Creation

Studying the principles of design and scriptwriting for television programs and diverse
multimedia formats, such as interview programs, game shows, documentaries, and dramas,
including content for online platforms. Focusing on the storytelling process, the program
structure development, and writing scripts that are appropriate to the formats and audiences.
Designing of audiovisual media experiences, integrating visual and sound elements, as well as
ethical considerations in media production. Students engage in hands-on practice from
concept development to the creation of a complete script, applying professional standards
and industry-relevant skills. By the end of the course, learners will be able to adapt and apply

scriptwriting competencies effectively within the contemporary media industry.

18.234 N1TINNTAIMTUNITHENIIENT 3 (3-0-6)
JC234 Program Production Management
Fwdadunew: auld 1a.230 winnInguaslnsvirlalva

AUEALY UNUIMTTT wazNIaUNSUSINSAnIsedUsEnoundn 9 TUNINENTIBNITVD
TUsAeIT18n15UTEANA 9 FauATUnDUNIISBUNIIAINLAN NIIINLIUUSEIRE N3TANTS
fungmineuardvanisens msvedelsuesenisediiiisitesedisaenndosiuuiunmadaes
LLaSL“ﬁﬂﬂi@iﬂ@d%ﬂﬂqmﬁﬁﬂﬂiiuLLaSQﬁﬁﬂﬂéa msauuiludunounissdn msasilondn wdenis
HER mimﬁlLLW'ﬁ'LLagmiUizLﬁuwamuiu%umauqmﬁw
Prerequisite: JC230 Fundamentals of Digital Broadcasting

The importance, roles, responsibilities, and management framework of the key
components in program production for producers of various types of programs, from the initial
idea stage, budget planning, legal and copyright management, etc. Presenting and selling
programs to relevant parties in a manner consistent with the social context. Understanding the
industry perspective and the media landscape. Pre-production, production, and post-

production planning, publication, and final evaluation.

28.235 MIATIERTeNINdennwandes 3 (3-0-6)
JC235 Analysis of Programs in Audio-Visual Media
deRuneu: @euls 18.230 nanMaIMeKaEInSImIATVA
AIUVLNELAZALEIATYVBINITIATIENIIENT LUIAAKAE VOB I19I8NITIATIBRNTYILAE
AU UTIBNITANN9) R TIPNICRECRINIC R R ﬁaaﬂmmﬂmuﬁ'amwLLazLﬁaqmﬁ‘wq
Tnsvm] uazdoRava
Prerequisite: JC230 Fundamentals of Digital Broadcasting
The meaning and importance of program analysis. Concepts and theories relating to the
analysis of language and meanings in various types of programs, both non-fictional and fictional

programs, broadcast through audio-visual media such as radio, television, and digital media.
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1dsAuLaen
AUUIAIUAR
18.336 INSviAUAne 3 (3-0-6)
JC336 Television Studies
Fwdadunew: auld 18.230 winnInguazlnsvirlaiva
AMNVLNELAZTAIUINSYRILIAAIN AT ANyl NMsUTEgnAuLIAnlnT AR nwLil old
AnsgidelnaimiludinUsysruuasdnusuade seluifnnudugramnasy fum uasduans
Prerequisite: JC230 Fundamentals of Digital Broadcasting
The meaning and development of the concept of television studies. Application of the
concept of television studies to analyze television media in daily life and contemporary

society, in terms of the industry, texts, and audiences

28.338 Ang Insvimd wazdelanAing 3 (3-0-6)
JC338 Radio, TV and Media Globalization
FwdeRuneu: @euls 1a.230 nanMIINeuaslnIiAIATA

wAanguinsdeasiulaniAiad Tnssairedelan seuumsiifuguade deuazaudims
Sausssndund esdnsdeinglnsvimiununni waznswasuudasgivimidelanAtmilugadaqgdy
Prerequisite: JC230 Fundamentals of Digital Broadcasting

Communication concepts and theories, and their interplay to globalization. The
structure of the global media system. Media governance and regulatory frameworks.
Transnational media and cross-border cultural commodities. International broadcasting

institutions. The transformation of the global media landscape in the contemporary context.

2a.430 Fusning Insvimd uazdeddviatudsny 3 (3-0-6)
JC430 Seminar in Broadcasting, Digital Media and Society
deRuneu: geuls 18.230 nanMaIMeaElnSImIATVA
dunnanuduiussevindoinguagingimitudiey unumihiuagdvinavesde Tadena
Fnufiinasionsviauvedde uaranuduiudvesdorunisaitennumnewaranuiuimnsdany
Tneifuussiusualioifeadesiudeing nsvia uaydeivia
Prerequisite: JC230 Fundamentals of Digital Broadcasting
Seminar in the relationship between radio and television media and society. The roles,
functions, and influences of media. Social factors that influence the functioning of the media.
The relationship between media and the construction of meaning and social reality, with a

focus on contemporary issues in relation to radio, television, and digital media.

28,431 Myudmsiansgsialnsiiat Ing uazdeddva

JC431 Media Management in Television, Radio, and Digital Platforms 3 (3-0-6)

deRuneu: @euls 1a.230 vannTinguayinsviruavia
Anwndnmsuaznagnsnsuimsianisdolnaviad dng wazdeddva dluniagsiauasde

4157150 LAgATOUARNNITINUWNURITIENIT NITUTUITNISHER NSNAaDULATUITELAUTIENS
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naensumsUszyndltimaluladadelyel ienandleszuunisiiuguade dadefiddvinasionns
fuflunuredesdnsde wagnsliiedesdiedenagndifiensuimsdanisaestaiiuszavsamuaysl
ANUTURAYOURDEIAL
Prerequisite: JC230 Fundamentals of Digital Broadcasting

Studying the principles and strategies of media management in television, radio, and
digital platforms, in both the business and public sectors. This course covers the subjects of
program planning, production management, and program testing and evaluation, as well as
the application of modern technology, understanding the media regulation system, factors
influencing the performance of media organizations, and the use of strategic tools for effective

and socially responsible media management.

AUAUR
1d.236 WMANATUNEINISHANFINSUSIENSWaLL DRI A 3 (2-2-5)

JC236 Post Production Technique for Program and Digital Content
FwdeRuneu: aauls 1d.230 wanninguagivsieufiva
vanmsuazinufoRnisddunmienisiandes wazad1smumneludundinisudn wade
nsatunn anasdss emaluladnisdadedudsaazamedeulmdmiunisuansenis
LazLioAITTa
Prerequisite: JC230 Fundamentals of Digital Broadcasting
Principles and practical exercises in editing and sequencing for storytelling and meaning-
making during the post-production processes. Techniques for sequencing and sound mixing,

using audio and video editing technologies for the production of digital programs and content.

24,330 MIndRTIINTINguazdoides 3 (2-2-5)
JC330 Audio Media and Radio Program Production
Fpadunew: aeuld 18,231 nsaiieassAsents uag 1a.233 nMaidouunludeddva
LLmﬁmﬁ'mﬁumﬁwﬁmmmﬁmLLasﬁ'aLﬁmLﬁamﬁmLﬂfamuaumL%amumﬂ%lﬁmwﬁ
Foanun3 uazidesduy wiesilnvinuzlunisndnsonisinguasdoides
Prerequisite: JC231 Program Creation and JC233 Television & Multimedia Script Design
The concepts of audio media and radio program production. This course focuses on
content creation and storytelling through the use of voice, music, and other sounds. Students

will have the opportunity to practice their skills in audio media and radio program production.

14.331 NMINART18N1TUSZANTIAAINTULTS 3 (2-2-5)
JC331 Light Entertainment Program Production

Fudsdunow: aauld 1a.231 N15aT19ETIATIENNS wagdd.232 wadanisateviluanileuazuen
an oy
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29AUIENOULAEATEUIUNS IINTNARTI8NSUsEAT A LT Uadunan Wy s1ensaunun
sremanales s1en1597k57 melnsited deanduds uazAdvaunanrlody waslniinvenisudn
FUNTTUNIAERTENTNDIT5TTU ANUTURRAYUADAIAL
Prerequisite: JC231 Program Creation and JC232 Introduction to Studio and On-field Production
Techniques

The elements and processes involved in light entertainment program production, such
as talk shows, game shows, and variety shows aired on television, streaming media, and digital
platforms. Students will have the opportunity to practice their skills while upholding relevant

ethics and the principle of social responsibility.

4,332 NMIHARLE DML S DAY 3 (2-2-5)
JC332 Fictional Content Production
FUsRUNoU: ?{E]UI@ 16.232 L‘Vlﬂuﬂﬂ’]5@]’1EIVIWIU&G]@IE]LLﬁuUE]ﬂﬂﬂ’]uVIL‘UENG]'L!

AU RIITGE E]E]ﬂLL‘U‘UﬂﬁEJ‘Vlﬁﬂ’]’i‘L!'WLﬂu’e]Lumﬁ’]ﬂiwm‘lﬂi’]ﬁlﬂ’]ﬂmﬂLi@QLL@N bbelS LU’PJVF’]Li?NLLGNTJZJ
avusng 9 @’3EJﬂ’J’]ﬂJL%’]IQI‘NLLW@G]WE]?&W]M&Wﬂ'Via’]EJ LU I‘V]i‘V]ﬁ‘u ﬁ@ﬁﬁ]ilmﬂ LLﬁ%ﬂﬂWﬁLLWﬁ@W@S&I@]N
7 ANY199AUTENDULALNTLUIUNITHANTIENITUUILS BIUA Tuduroun1suan 319urun1TRER
PONULUUIIUATIY NIAALADNUNLAAY N1TAIAUNITUENT AITAIAUAIN Lazn1sasieaununeTy
demidewsidaensemindemuasdendouneadesssu Ausulnveusenansynuvesdeiilse
GAGH
Prerequisite: JC232 Introduction to Studio and On-field Production Techniques

Content production and designing strategies for fictional and contemporary fictional
programs, with an understanding of different and diverse platforms, such as television,
streaming services, and digital platforms. Studying the elements and processes involved in the
fictional content production, from the pre-production phases, production planning, content
design, casting, directing, cinematography, and the meaning-making of fictional content, while
recognizing the importance of ethical sensitivity and the media’s responsibility for impact on

society.

24,333 MaaEeswnidatumsnTasuteiiaie 3 (2-2-5)
JC333 Digital News Storytelling and Verification
Fwdadunew: aauld 1a.230 winnInguaslnsvirldlva

afnwILNARLAZATEUILNT “MSlaEes R’ mugiu “nsnsnauteriiants” Tu
spuviineetwadviiidoyaduiunnuazanudosiodeyadndoufingatu emaseunquudn
Annsansmansaavia nseonuuulasaFosuazgUluumaiausr Mz aufulsas unanyla sy
wmAdAnsTIvTINTeyaldedn n1sasaaeuunasdoya nisldiadesdlefdviauas Al ueatuayuy
nIEUININTINABUTELTIT3S MABRILIIAsEIUANaUATIgNFEs AmNLLTeRe uaveuTUsdla
VBIUYT?
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Prerequisite: JC230 Fundamentals of Digital Broadcasting

Studying the concepts and processes of digital news storytelling and verification (fact-
checking) within today’s complex media ecosystem, marked by information overload and rising
disinformation. It covers core principles of digital journalism, platform-specific narrative design,
in-depth reporting techniques, source verification, and the ethical use of digital tools and Al in
the verification process. Students will engage with international standards of accuracy,
credibility, transparency, and accountability in news reporting, preparing them for professional

practice in contemporary media environments.

1d.334 NM5UTTNIALAZNIIALEUITIENTT 3 (2-2-5)
JC334 Announcing and Hosting for Broadcasting and Digital Media
FwdeRuneu: @euls 1a.230 nanaIneuaslniAATA
nannsUszmALazaniusIenIeing nsvie uazdeddsta nseenidvaniwilne s
WIBUAINOUDDNDINIANTOUUTINTIBAIT NIFALTUTIBNITEN N1THNTINYENITUTENIA NITUTIEE
NTEUAIEAL AMIANEUTIENTUTELANANNE
Prerequisite: JC230 Fundamentals of Digital Broadcasting
Principles of announcing and program hosting for radio, television, and digital media. Thai
language pronunciation and delivery. Practical training in preparation, announcing, narrating,

interviewing, and hosting various program formats.

8.335 Ao A8 waraAun3 3 (2-2-5)
JC335 Media, Music and Sound
deRuneu: @euls 1a.230 nanMaIeaElnSImIATVA

wAnRudes ausd uareuduiusszriiadestuaged enudidosiuinfudes
Uszuamineg mslfidsuasaundiiiedenumngludeussnneingg msiinUfuianslideazauns
Tunudeasuiavy
Prerequisite: JC230 Fundamentals of Digital Broadcasting

Concepts of sound and music and their relationship to human experience. Fundamental
knowledge of various sound types. Application of sound and music to convey meaning across

media platforms. Practical training in the use of sound and music in mass communication.

18,337 NINING 3 (2-2-5)
JC337 Dubbing
Fwdadunew: aauld 18.230 winnIneuazlnsviruaiva
nslfidsafioussensuasuanionsualanuiin msdnwidiun malesgiiazas mswEen
fnsumsididsauaznisning waznisiniinwenslddssuaznisninglusienisussanmige
Prerequisite: JC230 Fundamentals of Digital Broadcasting
Use of voice to narrate and portray character emotion. Script analysis and character
interpretation. Preparation for voice acting and dubbing performance. Practical training in

dubbing and voice-over for fiction and non-fiction program formats.
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24.433 Aoffupudinig 3 (2-2-5)
JC433 Media and Persons with Disabilities

Jyadunow: asuld 1a.232 maliamsmeviluagilouasuenanuiifesdiu way 13.233 maldou
unludefdva

wnAndelfioaufinig uazarwdfyvesdennnazidsadmiuauiinng sutiunisainaniiy
dladesnisdeansusaifiunuiinisuaenisiniuinisiientsidnfede saufsnnsfinwidieuiioy
nsdinmswdndeiiienufinisluuiunvesdmulnewazsiasema
Prerequisite: JC232 Introduction to Studio and On-field Production Techniques, and JC233
Television & Multimedia Script Design.

The concept of accessible media for persons with disabilities, and the importance of
visual and audio media for persons with disabilities. This course aims to build an understanding
of issues regarding communication with persons with disabilities and the development of
accessible media services, as well as comparative studies on the production of accessible

media for persons with disabilities in the context of Thailand and other countries.

72.434 maa3edludedivatuusuifunieday 3 (2-2-5)
JC434 Digital Storytelling and Social Issues
vsRuneu: a@ould 1a.232 mﬂﬂﬁmimaﬁﬂua@ﬁiaLLazuaﬂamuﬁLﬁaaﬁu
Anwnszuaunsuazimaiinnisiazesihudedivialuuiunvesdennsanasiy fidouasldiseus
ﬂ’ﬁﬁ'ﬁ’mﬂi%lﬁuw‘lx‘iﬁﬂﬂu ANSNAUILUIAR ﬂ’ﬁ@ﬁ]ﬂLLUUﬂTﬁLﬁl’]L‘%"eN LLaSﬂ’]ﬁ’d%}’Nﬁiiﬁﬁa L1 39’3‘1@
goulall 41 a130R T34 wenuaad viodendvia mulandluusarnianisinu Wead1sninandla
uazauauadoulmnluifinisdeny Yamsssy wavanud WumsysannsanuAnadassAtung
AaBdinnng ieadamanudeiinusmsdinunaznauuiuuunuesdendva
Prerequisite: JC232 Introduction to Studio and On-field Production Techniques
Studying the processes and techniques of storytelling through digital media in the
context of contemporary society. Students will have the opportunity to explore subjects of
social issues, concept development, storytelling design, and the creation of media, such as
online videos, news articles, documentaries, series, podcasts, or digital media, based on the
assignments that will be given in each semester. This course aims to foster understanding and
create changes in social, cultural, and human dimensions, with emphasis on integration of
creative thinking and critical thinking, in order to create content that presents social value and

meets the context of digital media.

28,435 n3adsansARAITaLarMTaSeadude 3 (2-2-5)
JC435 Digital Documentary & Cross-Platform Storytelling
Fwdadunew: aauls 18.230 nanMAnguansviauadvia

nsndnansAfluraInate UL uy WEsARYLINgN @saRauLULanilodal (short-form
documentary), @a15AA€0Ya (data documentary), LATANSART LA D (cross-platform/immersive
storytelling) Iagsf sl 1T vutd1lamauuansnsrasnag nsnsinausluwaazunannasy Wu
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YouTube, TikTok, Instagram, uaz AvasAfLBsdunesuaniiv NLiﬂu%ulﬂﬂlﬂ‘UQUGﬁ]iWWLLG}ﬂﬁﬂu
LSEN [AMEIPHNEREY mﬁaqwum ANSWRIUN narrative structure ASLENTBINBATN N1TRRRBLTESHAL U
aummsmwamammmwm
Prerequisite: JC230 Fundamentals of Digital Broadcasting

Production of various types of documentary, including feature documentary, short-form
documentary, data documentary, and cross-platform/immersive storytelling. This course aims
to help students understand the difference in presentation strategies used on different
platforms, such as YouTube, TikTok, Instagram, and interactive documentary websites.
Students will be given the opportunity to gain hands-on experience through practical training,
from topic searching, perspective placement, fieldwork, narrative structure development,

visual storytelling, emotional editing, and measuring audience feedback.

7 436 N1sKARADIAYIUTIENEATN 3 (2-2-5)
JC436 Audio Description Creation
Jetiadunow: aeuld 24232 wadiamstheviluagilowaruenanuiifesdu
vaNNIIazLIAAUNIHARFOIABIUTIENENN NIVAReNTLUNLAaLAENUTTENEAIN N1T
08AUNIEUIINNITUHUR wadan1sdeuunuagnisaddsaussenenniivangan anadilaiendu
ITInuaznslidevesnumuenuaziiannsaltussloviandeidesussenonmld nsgiuuasian
UtRlunswandeIdeaussenenm mainndiasyseiiunainy
Prerequisite: JC232 Introduction to Studio and On-field Production Techniques
Principles and concepts related to the production of audio description media.
Experiment with writing the script and recording the voiceover for videos. Lessons learned from
practice. Techniques for scriptwriting and voiceover narration. Understand the lifestyle and the
use of media of blind persons, as well as persons with disabilities who can gain benefits from
audio description media. Standards and guidelines for producing audio description media, as

well as critique and evaluation of the result.

28,439 msAnwinuzlaredEaazeuing Insiimiuazdedivia 3 (3-0-6)
JC439 Specialized Skills and Competency Studies in Broadcasting and Digital Media
I10eAUADU: ﬂa‘U‘lﬂ 1¢.200 ﬂ’J’]&IiL‘UENGmV]Nﬂ’]iﬁ@ﬁTi

ANTNAIUINUZLAY ﬂ’l’]ﬂJLGUEJ’JGUWEULQWW W’TLWH]’WLUU@@?%W‘UW@WU’JWiﬂWiﬂ’]ﬁGﬁ ﬁEJ L& nNIg
ﬁ'ams N']‘L!ﬂ’ﬁLiﬂuzi’lmﬂU@\iﬂﬂiﬂ’]ﬂuaﬂwmﬂ’J’]ﬂJLSUEJ’JSUWQJ IQUNQL%SQ%WQQWﬂ@ﬂﬂﬂiwuﬁmﬁ]imu
AGRITERH
Prerequisite: JC200 Introduction to Communication

Development of specialized skills and competency necessary for professions in
journalism, media, and communication through collaborative learning with experienced

external organizations, with experts from partner organizations serving as co-instructors.
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nguirdeansesdng
ATIAY
2a.251 Mmadouluaudeasesdng: uuAauaznsUszgndly 3 (3-0-6)
JC251 Writing for Corporate Communication: Concepts and Applications
Jprafuriou: aeuld 18,250 ndnnnseansedAng
nannsuaznagnénsdouiiiodeasdndnualosdnsuazinudeidosesdng arwuduiiug
seminnadeudiiod oansesAnsuasndninsansmand egadasessrunassuinveusodiay n1s
ussgnsuazmsinineenadeudenidieldludousseduiusvesosdnamnguuuy 1Hud demna
VANVRIBIANT Y1IUTEMFUNUTUTEANANGT TayaninataeAng unduntval unAy a15af wag
FUNTNAY
Prerequisite: JC250 Corporate Communication Principles
Principles and strategies of writing to communicate corporate identity and maintain
corporate reputation. The relationship between writing for corporate communication and
ethical and socially responsible journalism. Lectures on and training in content writing skills for
all types of materials used for corporate public relations, such as the core message of
organizations, various types of press releases, background information of organizations,

interviews, articles, documentaries, and speeches.

24.351 nagniAeiionsdoasesdns 3 (3-0-6)
JC351 Media Strategies for Corporate Communication
FsAuneu: @ould 2a.250 Mé’ﬂmsﬁamsaaﬁﬂs
ﬂa‘EJ‘VlﬁﬂWi’JNLLNUﬂ’]ﬁﬁiNﬁiiﬂﬁ@L‘WEJﬂ’ﬁﬁEJﬁWiENﬂﬂi ﬂmaﬂwm”wa’mmﬁumaa i’JiJVl\‘]LLU’J‘I/I’]\‘]
ﬂ’]iﬂi‘UWALL@“ﬂ'ﬁUim’m’ﬁﬂ’]ﬂ“Uﬁ@WﬂﬂivLm/l WQﬁ@LLU‘Uﬂ\‘IL@@JLL@“’ﬁ@IﬁM LLUUVINﬂ’WiUiUWﬂUﬂ’]ﬂ‘U
ﬁ@VI’]SJﬂﬁ’NU‘i‘UV]ﬂ’ﬁLUaEJ‘L!LL‘UaQ i’JiJ‘V]Qﬂ’]Sﬂﬂ‘UQ‘UG]ﬂ’ﬁ’J’NLLNUﬂaE{‘l/lﬁﬂ’ﬁﬂi’NﬁiiﬂﬁaLLﬁuﬂ’]i
EJEJﬂLL“U‘ULﬁ@%?Lﬁ@ﬂWiﬁ@ﬁ’ﬁ@x‘]ﬁﬂi
Prerequisite: JC250 Corporate Communication Principles
Strategies for planning and creating media for corporate communication. Key
characteristics of media. The approaches to adaptation and integration of all types of media,
both traditional and new media. Guidelines for adapting media usage in the changing context,
as well as practical training of strategies for planning and creating media, and designing the

content, for corporate communication.

14.352 M daUssenduazinaluladinutoyaiien1sdea15eeAns 3 (3-0-6)
JC352 Applied Research and Intelligence Technology for Corporate Communication
Auvsrunau: @ula 1d.250 RENNISAREITBIANS
NANNNTITIUTUULALLTIAN N mﬂﬁmmzm’%mﬁamiLﬁm'm's:mLLaﬁmswﬁsﬁagaﬁw
ad v Y a ¢ A o ¢ a
mwiuiaawugwummmaaﬂauazﬁmwmﬂsmwg L'wauwlﬂiﬁ’ﬂummmmunaqms ANSUTLLHUNALAZNIS
Tanalun1sdeaseanns AnUUAN1Te8NLUUNITIVE smﬂ’qmslﬁmwswLLaziLﬂiwzﬁsﬂ’agaﬁ
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AsBUARNAUMIIANI A MEnwaluazTeides MleTgiaznnsiansanuduiusudiidiuldda
Ao N1 nauuaznsiamnesdnses19dady saudsunumvesnisd eansesdnslunisdeans
NINANALAZUUTUA
Prerequisite: JC250 Corporate Communication Principles

Principles of quantitative and qualitative research. Techniques and tools for collecting
and analyzing data using fundamental data technologies and artificial intelligence, in order to
use the results in strategic planning. Evaluation and measurement of corporate
communications. Practice in research design, including the collection and analysis of data
related to corporate image and reputation management. Analysis and management of
stakeholder relationships. Sustainable organizational operations and development, as well as

the role of corporate communication in marketing and branding.

78,353 NM319NLEDA1589ANS 3 (3-0-6)
JC353 Planning for Corporate Communication
Fdaduniou: aauld 1a.250 ndnnsdeansesdng
nsvUunIMaRudeanslfuesdnsclunmsUniuasliund 1w mslnseitadenieuen
dnenmuetesdng marmungildldduds nagns Ussdu o desmanisdens sudsrana
WA NNSUSTIUNG LA MSULAUDRALILEDENT03ANS
Prerequisite: JC250 Corporate Communication Principles
The corporate communication planning processes in both normal and abnormal
situations, such as external factor analysis, organizational potential analysis, identifying the
stakeholders, strategies, issues, content, communication channels, budget, and evaluation

guidelines; and the presentation of the corporate communication plan.

24.453 MSUTMINUAeANT0IANT 3 (3-0-6)
JC453 Corporate Communication Management
Fpadunew: aeuld 18,250 ndnn1sdeansesing

nsBeuimsuimsnudeasesdnsluuunais Tasdnwlassaiauarsuuvunshnudoans
0sAnsluasdnsUszinneingg leun witeaunesy g3 USEnAvTaw wazesdnshiarmrils
ﬂi’e)‘uﬂqwﬁLLWJNWULLaS‘U‘VI‘UWWMﬁﬁﬁiumSﬂﬂuﬁaﬂﬂiaﬂﬁﬂiﬁﬂfqﬁu ASTUIUNITHATTURBUNS
¥ nSeuemsiauiesiisuludmiutndeansesdns
Prerequisite: JC250 Corporate Communication Principles

Learning corporate communication management in a real-world context through
studying the structures and patterns of corporate communication used in various types of
organizations, such as government agencies, private businesses, consulting firms, and non-profit
organizations. The scope of this course covers all the current job positions and roles in the
field of corporate communication, the work processes and procedures, while fostering essential

skills of corporate communicators in students.
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28.456 UszaunsainanIndeasosing 3 (3-0-6)
JC456 Professional Corporate Communication Experience
Apadunew: aeuld 18,353 N13sunudoansesing
mMalenginarduaginsdanymiosfiunisnisdeasesdns niouUszyndlindnnis
doasesAnsifierauenisenn uazuumsnisuilyguuuulnmie iiewaun sudoaseadnsli
dopmaosiuan naudugis
Prerequisite: JC353 Planning for Corporate Communication
Analyzing and synthesizing case studies or issues related to corporate communication
from various sources while applying the principles of corporate communication to present new
solutions and approaches to problem-solving, in order to develop corporate communication

that meets the demands of actual situations.

10sAuLaeNn
8. 252 N3ADEANINNINAINENTUBIANS 3 (3-0-6)
JC 252 Marketing Communication for Corporate
Fgdaduriou: aauld 1a.250 ndnnnsdeansesins
ﬁm&ﬂﬂ’ﬁu’iﬂﬂﬂ’]iﬂ’ﬁgE]ﬁ’]iﬂ’]i(ﬂﬁ?@ﬁ‘l_l\‘i’]ug@a’]’iaﬂﬁﬂi Iﬁﬁl%LﬂiW%ﬁLLU’JaﬂLLﬁSﬂﬁﬂﬂ’]’ﬂJ@Q
miﬁamimimmm%mimmi (M) lugmuziniosileldenagnivesudeaiseadns AToUARLNTT
Feuloanagndssia nsdeansuusudesdnsuazduims uaznisadsdszaunsalinutemienis
doanseingg LﬁaaﬂfuayﬂsmaLLazmi@T’]Lﬁmmmmmﬁmuazﬁu‘%mi
Prerequisite: JC250 Corporate Communication Principles
Studying the integration of marketing communication and corporate communication by
analyzing the concepts and principles of Integrated Marketing Communication (IMC) as a
strategic tool for corporate communication. This course covers the subjects of business
strategies, brand communication both organizations and executives and the creation of a
experience across various communication channels to support the policies and operations of

organizations and executives.

28,354 nagmsAIviadvivILAeaTeadng 3 (3-0-6)
JC354 Digital Strategy for Corporate Communication

nagmsuaznsUsEndlidenaialunudeansosding Souduuldusumaluladuaznisdoans
nsna1aRda TnsaseurqunITieTziunanilasufava mmsairadenuudedsausoulari
aonnaoIn Ut INNI8Y0999ANT mﬁmmaﬁuﬂqLauL%%LLawmuaauvLaﬁ nsinnalasUssLiung
FoyauuunasesuRdviaiielivstlonilunudoasesdns

Strategies and applications of digital media in corporate communication. Studying trends
in technology and digital marketing communication. This course covers the subjects of digital
platform analysis, creating content on social media that aligns with the organization’s goals,
managing influencers and online communities, measuring and evaluating data on digital

platforms, and the use of such data in corporate communication.
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78.355 NM3dnnsanuduiusyidulediude 3 (3-0-6)
JC355 Stakeholder Relationship Management
Fgaduniou: aeuld 1a.250 ndnnnsdeansesdng

ANunIngLazunuInveId dauladiudeluedinigsia 01Ansdy wazesAnsluuatananils
mMyieszideyaidsdnvesiidmlidudsvecesdns Yaduiisinasogunuuanudunius ndnnsld
nszuIuMINIMsdeasiieliunagnsaisnstidiusuaranuduiusiaussozensenineesans
wawrilduleaiude
Prerequisite: JC250 Corporate Communication Principles

The meanings and roles of stakeholders in business organizations, government
organizations, and non-profit organizations. In-depth analysis of stakeholders’ data. Factors
affecting relationship patterns. The principles of using communication processes as strategies
for building engagement and long-term, positive relationships between organizations and

stakeholders.

24.357 Aofudin 3 (3-0-6)
JC357 Media and Children
Fgdaduriou: aauld 1a.250 ndnnnsdeansesins

yhanudladvdiin aguanaifeatuiin funisihnuvesdeuutesmsnsdeasynussiay
Snwaizanunisaidnluusemelng Sinszidvdnavesdoussansngg ﬁﬁmasiami%’uiﬁﬁuﬂmaz
WYANTIUYBAUAN sauﬁ’jﬂﬂﬂﬁﬂmadé’ﬂﬁﬁ’ﬁﬁﬂuﬁmmi’mLLmuimaﬂ’TuL‘%aaﬁw%Lﬁﬂ
Prerequisite: JC250 Corporate Communication Principles

Understanding the children’s rights, children-related laws, and the functions of media
across all communication channels. The situation of children in Thailand. Analyzing the
influence of different types of media on children's perceptions, attitudes, and behaviors.
Students will have the opportunity to gain hands-on experience in planning campaigns for
children's rights.

24,358 Wneenwuunisdeasnndnualuasdoidusesdns 3 (3-0-6)
JC358 Corporate Communication Designer: Image and Reputation
Fgdadunou: asuld 1a.250 ndnnsdeansesdns

LUZTWWIRA UNUIY wazaNddreInIndnyaluazderduasdns (Corporate Image and
Reputation) K1uN153AsziUsfiu waznsusmssanissndnualasdng (Corporate Identity) iie
doansiudfidmlddiudongusing q egnedivszansamm fiSouazldunsilndulsiimend by o
99NLUUN"TA0a15 (Communication Designer) TunmsuImsdanissndnualvesesdnaidsnagns
iieliAnAuaenadesiulunyuazgadunanvetesdng asounguan1iynsiiunulnd uas
wiumseenuuunagndnIsdoasiion1sdnnisngingm (Crisis Communication) Tafisnnsusziiu
ATIUEEY N15919HUNISAOUALD LLazmiﬁluwj%'aLﬁEJaaﬁnﬂuamummﬁﬁﬁmmazLﬁaméauuazﬁ
CRUGONGY
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Prerequisite: JC250 Corporate Communication Principles

Introduction to the concepts, roles, and importance of corporate image and reputation
through analysis of issues regarding corporate identity management that allows organizations
to effectively communicate with different groups of stakeholders. Students will have the
opportunity to gain hands-on experience through practical training as communication
designers; and will be given the tasks of strategic management of corporate identity, in a
manner that is in line with the organization’s philosophy and core principles, during the normal
operation conditions. In addition, the course also emphasizes designing communication
strategies for crisis management (Crisis Communication), including risk assessment, response

planning, and restoring the organization’s reputation in highly volatile and high-risk situations.

74.450 miﬁﬂmﬁﬂmuazmmL%EJ’JGmiyJLawwéjmﬁamiaﬂﬁﬂi 3 (3-0-6)
JC450 Specialized Skills and Competency Studies in Corporate Communication
Ftadunow: aouls 2d.200
mi‘ﬁwmﬁﬂwLLasmmL%EJ’JSUWQUJLawwﬁmﬁﬁWLﬂuﬁa%ﬁwﬁmmimimam‘ 4o uarnis
doans lunisiseuismtuesdnsnouendifininuidervg laeilfdevganesdnsiusinsdy
AGRITERH
Development of specialized skills and competency necessary for professions in
journalism, media, and communication through collaborative learning with experienced

external organizations, with experts from partner organizations serving as co-instructors.

18.455 ﬂa&ma‘ﬁami: aﬁ’uﬁ%’uLﬂ?iaumim?iammmmﬁm 3 (3-0-6)
JC455 Communication Strategies: Change Agents Edition
Fgdadunou: aauld 1a.250 ndnnnsdeansesdns
ﬁﬂmﬂﬁﬁfﬂLLazU‘%wﬁﬁﬂﬂﬁmiLU?iﬁmmawmmﬁm JinsinszuiunsreInsUasuula
waznansEnuseasAnswaviddladiudsngusieg dnAnwazlaysannisuuifauaznagnsnis
doansifioviniidu fihmadeuntas (Change Agent) lunistuindeuiiduldaudeiansly
waznneuenasing Whanaudlauarsensunisdsuudadlulsefiuineg sgnrsdiusyansam
Prerequisite: JC250 Corporate Communication Principles
Studying the factors and contexts that lead to organizational change. Analyzing the
processes of change and their impacts on the organizations and stakeholders. Students will be
given the opportunity to integrate communication concepts and strategies and to function as
Change Agents, in order to effectively cultivate the understanding and acceptance of changes

among internal and external stakeholders.
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24,457 neasiaaiesssy: nagnddoamsesdnslulszidiugenlm 3 (3-0-6)
JC457 Ethics Decoded: Corporate Communication Strategies for Sensitive Issues
Fpaunew: aeuld 1a.250 ndnn1sdeansesing
ATIERUNUIMRaZANLEFTemanAnd iU TuazaSessaulunsdearsesAnsae i
WiesuflofulssdiuiifinnuaziBengounisdany Taussay uarduindey mIneasiauuifnvesin
USvgnsTunniazneiuaan LUIAAFILNITADANT WaENTEUITIBUTIUVENINE 0anT09ANS e
thiauenseanlunisdemsussiiuiisaulmeduiinagnd asaassd uaziiauduiaveusedsay
Tnofidvneiieairanasinunarudiusiiunuasdaduiugiidnlsdnide
Prerequisite: JC250 Corporate Communication Principles
Analyzing the roles and importance of philosophical and ethical principles in modern
corporate communication, in order to address sensitive social, cultural, and environmental
issues. Decoding the concepts of Western and Eastern philosophers, communication concepts,
and the ethical framework of corporate communicators, in order to offer strategic, creative,
and socially responsible solutions for the communication of sensitive issues, while pursuing

the goals of building and maintaining strong and lasting relationships with stakeholders.

28.458 MIAnIaNEEaIuNTAea109ANs 3 (3-0-6)
JC458 Selected Topic in Corporate Communication
Fgdaduriou: aauld 1a.250 ndnnnsdeansesing

MseyisTAusneg fifeadesfiunsdeasesdns Tnonguivasfudiarsandadenuay
AMPUATITD L ULAAZNIANITANYI ATUAUALIZANAUAINAIINUIN 1ITINITUAZAINATINEIN
IpIndoansesdng
Prerequisite: JC250 Corporate Communication Principles

Analyzing issues related to corporate communication. The Department will select and
determine the topics for each semester, while taking into account the academic and

professional advancements in corporate communication.

28459 MaiaiFadlunudoansesdns 3 (3-0-6)
JC459 Corporate Storytelling in Practice
Fadunew: aeuld 1a.250 ndnnsdeansesdng

UNUIMlarANAIAYYe “Fadn” war “nalanies” vesnudeasesdnslutagtiu ms
doansuszifiunazdeyaliiu “Bead1” 35ms “laTes” sgrsaenndosiuaniunal Yosmauaz
do nefidmneifioainauasfnwanuduiudfdBuseninsesdnsuasgidnlddmude
Prerequisite: JC250 Corporate Communication Principles

The roles and importance of ‘stories’ and ‘storytelling’ in contemporary corporate
communication. How to communicate issues and information as ‘stories.” How to ‘tell a story’
in a way that is appropriate to the situations, channels, and media, while pursuing the goals of

building and maintaining strong and lasting relationships with stakeholders.
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nguivlawauuaznisieansnisnann
AUIAY
18.262 NAYNSN15ATIETIALLIULAYAN 3 (3-0-6)
JC262 Creative Strategy in Advertising
FrdsAuneu: a@auld 1d.260 wannislawan
nsrurunTadaTsdulavandaud nswanANuAnadsassd mstmuanagnsnis
as9asIAnuUlava waznITALILUIAA YA
Prerequisite: JC260 Advertising Principles
The creative processes of advertising, from developing creative ideas, defining the

creative strategies in advertising, to developing the advertising concepts.

28.361 NM31ausudoleivan 3 (3-0-6)
JC361 Advertising Media Planning
FsAuneu: d@ould 21d.260 nann1slawan

SU’PJlIﬁ’i']EJa LE]EJ@LﬂEJ’JﬂUﬁE]I"ZJUm’] "\]WLWLJ “WW]E]EJ ‘waﬂLﬂmsﬁlumimaﬂmaaﬂ%ua L’ﬁ@ﬂ“ﬂj@a@
NIAUIAIUIEANSANLaZUSEENDNE i’lﬂwlﬂﬂ"li?m%?ﬁ?‘i’]ﬂﬂ’ﬁ’)’]\‘iLLN‘uﬁ@fﬂ\‘iLﬂll LLauﬁ@I‘Vill
Prerequisite: JC260 Advertising Principles

Studying the advertising media and their strengths and weaknesses. Decision-making
criteria for deciding and choosing advertising media. Calculation of efficiency and effectiveness.

Schedule planning for both traditional media and new media.

28.364 &nNsAeasnIsean 3 (3-0-6)
JC364 Principle of Marketing Communication
F10sAUneu : @ould 18.260 wannIslaBe

ANUNEIAY AUNLNEY NPUIUNITINUNUNITAOATNIAAIN wazANERLSsEVININsAaIn
funis deansniseann maamuﬁnmm‘%'aqﬁamiﬁamimwamﬂizmw;m6] LLazﬂaqmﬁﬂ’]ima’mﬁ
Aerdies 1y mImanailefnmauduiusiugndn nsnaimdalsraunisal mMImatnrIugULUY
VUL azAn
Prerequisite: JC260 Advertising Principles

The importance and meaning of marketing communication. Marketing communication
planning. The relationship between marketing and marketing communication. Marketing
communication tools and strategies, such as customer relationship marketing, experiential

marketing, sports and entertainment marketing, etc.

8. 461 MTILlavauazNTIATIERTeYAnagns 3 (3-0-6)

JC461 Advertising Research and Data Insights

Fyiadurieu : aould 2302 anufidesiumaidonisioms
mMyauuLarUsEgnAldiadosdiolumsideransidodeuiinuuesdananm Tdud msise

pam Msideguilan MeIsedaud mstananulavan wagldiadosdioTinnesidoyariieg ile

Ans1e9i dunsieitoya uasimuanagnslunislevanuazmsioansnisnain
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Prerequisite: JC302 Introduction to Communication Research

Planning and applying research tools in both quantitative and qualitative research,
namely, market research, consumer research, product research, measuring advertising
effectiveness, etc. The use of various data analysis tools to analyze and synthesize data, in

order to determine strategies for advertising and marketing communication.

78,463 NMFIWNLTUTIA B LAENNSH0a1511I0AN 3 (3-0-6)
JC463 Advertising and Marketing Communication Campaign Planning

Frsdunou: aould 18,302 Armidosiunsidenisdoans uag 1a.361 n13sunude
Tawad

ﬂi%U’JuﬂﬁimNPﬁﬂmeﬂLLaSﬂ’]i?iE]a”liﬂﬁ@a”lﬂLﬁla’JNLLNugaaWiﬂgﬂﬂmi’lauﬁqLLﬁ%B\Iamﬁmsﬁ
TngmguiuasinAniiiedfuauisde nslnseiaounisainnsnanvesmsauduiouing
dioldinsziland mesiannduledifermunununagns msaiisnuaiiassd uaynsnunie
srufamsUseiulszans nwlunnusussdlavanuaznsdeaisnmsnain wethlugnsdnauss
Dulumaunuitlsnngly
Prerequisite: JC302 Introduction to Communication Research and JC361 Advertising Media
Planning

The use of advertising and marketing communication campaign planning to create
communication plans for branding and product development. This course aims to apply
theories and concepts related to research, analyze the market situations of brands and
services, and use the data to analyze the problems and develop insights to support the
strategic planning, creation of creative works, and media planning. This course also covers the
evaluation of the effectiveness of the advertising and marketing communication campaign

plans, in order to ensure that the presentation will proceed as planned.

AUsAuLaen

14360 WAlANSTsUToAN LAY (3-0-6)
JC360 Copywriting Techniques

dsdunau: @ouls 18.262 Nagnsn1sasIeETsAluIUlaYN

' '
a 6§ A aa v S

vanmsuazinaiansaiassdonulavanludedeiud deiny delnsviel doAdvia uavde
Uszandus Tneisoudesduszneunarsuuuunsifeuderiulewan Jinsizsideyansidudn (Brand)
pivirinsnismann uazfuslaanguidmaneiBedin (consumer insights) tesimunanuaiiiassaly
sUuuuderalawansinudeussinneneg
Prerequisite: JC262 Creative Strategy in Advertising

Principles and techniques for creating advertising copy in print media, radio, television,
digital media, and other types of media. Study the elements and formats of advertising
copywriting. Analysis of brands, marketing landscape, and consumer insights to develop

creative advertising copy across various types of media.
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18.363 NslavanAudeny 3 (3-0-6)
JC363 Advertising and Society
ArsAuneu: a@ould 2@.260 nannislawan

umaﬂmmﬂﬂmwmﬂumﬂu wnRemderine o mmauwuﬁuaumaﬂsmu%m1\1
I"ZJ‘iﬂiu’]ﬂUiuUULﬁi‘lﬁﬁﬂ’i} iuuuaaaﬁsma%u TEUUFIAULAZ TAUTITY sammﬂgwma GUQUﬂﬂUGIN‘] ‘1/]
Aedestunislavanuazadesssuiinlauan immmaﬂimwaﬂgmwuLLauLﬂimmaa 2d13N1IH A
Jur Tiddedeny
Prerequisite: JC260 Advertising Principles

Perspectives on advertising in society. Basic sociological concepts. The relationship and
impact between advertising and the economy. Mass communication systems. Social and
cultural systems, as well as all laws and regulations related to advertising and the ethics of
advertising professionals, and the impact of other marketing communication formats and tools

on society.

.365 WAlANMSYIaueNUNISAeA1IN1IHaN 3 (3-0-6)
JC365 Presentation Techniques for Marketing Communication
Ftadunew: @ould 18.260 wannislayan

n&nms uAauaznguiiiiedestunmsidutnle dureunmsnuwunmsiiaueny msld
1Minen nslmaianisvie msdaaiuyainam nasnaunsdenl dindesdeviomaluladnng
aue
Prerequisite: JC260 Advertising Principles

Principles, concepts, and theories related to persuasion. Steps in planning presentations.
The use of rhetoric and sales techniques, personality development, and the choice of

presentation tools or technologies.

18.366 N150ONLUULABAN 3 (3-0-6)
JC366 Advertising Design
ArvsRuneu: a@auld 2@.260 nannislawan

N32UIUNITEBNLUUTABAN NOBYNNNITEDNUUY Iﬂ&ﬁﬁm’]iﬂﬁ’]ﬂﬂﬂizqﬂﬁLLaSU{jﬂJﬁﬂﬁ
avassdluniseenuuudelavanuszameng o safunsieansnsnainsus Tdegrsdiuseansug
Prerequisite: JC260 Advertising Principles

Studying advertising design processes and design theories. Students will learn how to
apply the knowledge and creatively design various types of advertising media, and to

effectively implement such media in conjunction with other marketing communication tools.
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16.367 MFIATIINGANTTURSUATT 3 (3-0-6)
JC367 Analysis of Audience Behavior
Ftadunew: @ould 18.260 wannislayan

ANNEIARY NANNITIATIEINGANTTUNSUANT nseuumsandula UadengludigSuans A
ANUABINTT K39991a YAENAM N15TUS N19iT8uS naenduiAuAAve Suaswazladenieuen
yadunguiiny aseuat Mueiausssufiisninadenssuiunndensumsuarnisdadula
Prerequisite: JC260 Advertising Principles

The importance and principles of audience behavior analysis, decision-making processes,
and internal factors of the receivers of the message, including their needs, motivations,
personality, perceptions, learning, and attitude. The external factors related to social groups
and family, as well as cultural factors that influence the receivers’ information reception and

decision-making processes.

24,368 M3doasnIIAUATInagS 3 (3-0-6)
JC368 Strategic Brand Communication
AsRuneu: d@ould 1d.260 nann1slawan

99AUTENOU UTELAn ANUEIATY LAazNITUSWISTANITATIAUAT NTTUIUNITLAZAITINUALY
Fanagnidunsiearsnsaudlugaadva saudlmliuardudinedwelunan ieadsnmuean
AFNAUA
Prerequisite: JC260 Advertising Principles

Elements, types, importance, and management of branding. The processes and planning
of strategic brand communication in the digital age, in order to create brand value for both

new and existing products.

28.369 uinnssutitenislaan 3 (3-0-6)
JC369 Innovation for Advertising
veRunau: a@euls 1a.260 nannislayan

uinnssuildlunslawaniionsdeans atdvayu visudlviymlifunsauduazuinng g
AnanT3An nszuIunsviieu uwaswesy grudeya sufanalulodfidmarenisioanslawun fid
Jueguazuwiliuluouies
Prerequisite: JC260 Advertising Principles

Innovations used in advertising to communicate and support brands or services, or to
solve problems for brands or services, stem from ways of thinking, work processes, platforms,
databases, and technologies that affect advertising communications, both in the present and

in future trends.
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14.460 M3daRanssuiionsioansnisnain 3 (3-0-6)
JC460 Event for Marketing Communication
Fnvanuneu: g@ouls 18.260 nann1slawa
LL‘LJ’J?MLLazﬂﬁﬁuﬁﬂﬁm%aﬁﬁﬁ]ﬂiiﬁJL‘Vd\l‘l’e]ﬂ’]ﬁﬁﬁ]ﬁ’]iﬂ’]ima’m%@fmﬁ?{uﬁ’] Tng@nuIUselnnues
A9NTSU NSTUIUMTINUAY TaADU 589319 uasndnisdnfanssy saumensidenlidefiodasy
mﬁmﬁammﬁ?uﬂ]
Prerequisite: JC260 Advertising Principles
The concepts and importance of marketing communication events for brands. Studying
the types of events, the planning processes, both before, during, and after the events, as well

as deciding the media to be used to promote the events.

16.462 ﬂ’]i‘ﬂvﬂﬂﬂﬂﬂlﬂm’]LLﬁ%ﬂ’]i%@ﬁ’ﬁﬂ?i@ﬂ’m 3 (3-0-6)
JC462 Advertising and Marketing Communication Management
AsRuneu: d@ould 1d.260 nann1slawan

unum wiii uagANfuRaTeUTeIUUTMITgNA1vesU I ENMILLlavauazd oans
N139A9 Uizmmaw‘%@wﬁaLmuiézmmLLaxmiﬁamimwmmﬁuﬂ UszlnnvedgnAl n1suseanu
5enIegneAn hsungluaeAnsuIeniuny wasuTenaduayunisudn lnawduiienis e
Toyan13na1n n1simuanguszad nsssynqudsuansidimung msmvunsuyssana s1eld N3
U383J’1Mﬁ’11%’§]|WEJLLa$ﬂ’]3U§8LﬁuNBQWUI?JUm’WLLagﬂ’]’iéaﬁqiﬂﬂiﬁ]a’m
Prerequisite: JC260 Advertising Principles

The roles, responsibilities, and duties of client management in advertising and marketing
communication agencies. Types of advertising and marketing communication agencies. Types
of clients. Coordination with clients, internal departments, representative companies, and
production support companies. This course emphasizes marketing data analysis, objective
setting, target audience identification, budgeting, revenue and expenditure estimation, and the

evaluation of advertising and marketing communication performance.

18.465 N5 ARNRIABI NI WA TLI Ul 3 (3-0-6)
JC465 Computer Graphic for Advertising
Auvsrunau: @aula 1d.260 BEnnIslawaN

3

nsssusiazUszgndldlusunsunauiunesngiiin sudaaiesflotiygyssivsvioeleoly
TWsunsu i ienseenuuulawanludeusuansineg sumaianinerlunsanadsessduas
nseanLuUlab
Prerequisite: JC260 Advertising Principles

Studying and application of knowledge regarding computer graphics programs, Al-based
tools, and additional tools, to design advertisements across various types of media, as well as

developing creative thinking and advertising design skills.
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18.466 WAllALazNIZUIUNIINARIUL Y 3 (3-0-6)
JC466 Advertising Production Process and Techniques
FvsAuneu: aauld JC260 wannslavan

Weliindnwidlafinn wuadn nszuanmswasduneunsrannulavanteunan sswinems
WA wazndansnanludoUssinmeng 1 sedelnsviad vy Asfiast nufedossulall vharndqla
unuymthilvesmadulusiawes vielusaamiuaeslunsiadeussaiuau muguasaiiiuay
puszeznarlunsdnliaenadestusUuunresuusiaziuienauingussasduansadaassd
Fuaulawan
Prerequisite: JC260 Advertising Principles

This course aims to enable students to understand the origins, concepts, processes, and
steps in advertising production, during the pre-, peri-, and post-production phases used for the
production of various media types, including television, radio, print media, and online media.
Students will be given the opportunity to study the roles and responsibilities of producers and
project managers, how to coordinate and supervise the production schedules to align with the
specific requirements of different projects, in order to achieve the underlying creative

objectives of the advertising projects.

28.467 miﬁﬂ‘@’]ﬁﬂ@%LLaSﬂ’NNL%EJ’J%’]QJLQWWW%UI?JUEUWLLazmiﬁaﬁ’]iﬂﬁ@aﬁfﬂ 3 (3-0-6)
JCA467 Specialized Skills and Competency Studies in Advertising and Marketing Communication
FsRuneu: a@euld 2d. 200 mmﬁﬁaaﬁumamiﬁ'ami

mi‘ﬁwmﬁﬂwLLasmmL%&J’JmﬁymwwﬁmﬁﬁﬁLﬂuﬁiaﬁsﬁﬁwﬁmmimimam% 4o uarnis
doans liunisiseuismtuesAnsnouendifiinuidervg laeflfidevganesdnsiusinsdy
AGRITERH

Development of specialized skills and competency necessary for professions in
journalism, media, and communication through collaborative learning with experienced

external organizations, with experts from partner organizations serving as co-instructors.

79468 BUNGLOULBTUALNNTATNATIANBUMUARIYA 3 (3-0-6)
JC468 Influencer and Digital Content Creation
wdadunew: aaula JC260 nannislaivan

UssLanvesnoumuduuunanesudenda Uszianuaznisiiruadurigleulsesiiuza

[%
(. s

YUADU NAEND LarNITIMEL 0as AT SARDUNUA EULLUUﬂaumuﬁLﬁamSﬁamamsmmmuuﬁla
fdsta msadensiidausindungutnme nsldieiesdeddsanaryaussingdmiunig
aaassARe UM Ml giteya wazn1sUsziliulszAvBaimmisnisdeans
Prerequisite: JC260 Advertising Principles

Types of content on digital media platforms. Types of influencers and how to identify
the suitable ones. Steps, strategies, and planning for creating content. Content formats for
digital marketing communication. Creating engagement with the target audience. The use of
digital tools and Al-based tools for content creation, data analysis, and evaluation of

communication performance.
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78.469 l9walaynIInaInluyuLedaIng 3 (3-0-6)
JC469 Global Perspectives on Marketing and Advertising
Fwdadunew: aauld 1a.260 ndnluwan

MaNMT WAR uazysmosnsnaauaymslavaneliusunlanuasyieaduiunndaiu o1

1% a 1

fRdudeny Tamsssy iwsvgia mulnauazwalulad Anseinnaunniisesiladoisnswas
NAENENITNAINLALNTIAYANTDINTIFUATINIR
Prerequisite: JC260 Advertising Principles

Principles, concepts, and perspectives of marketing and advertising within different global
and local contexts, such as social, cultural, economic, consumption, and technological
dimensions. Analyzing the differences in factors influencing the marketing and advertising

strategies of multinational brands.

NGUIYINNEUATUAZTAINEY
AU
18,370 QRAVNTIUNNYUATUATAINENE 3 (3-0-6)
JC370 Film and Photographic Industry
10sAUNDU 18.270 nMnpunLaznINaeUINTIAU
FAnwmihfinazanuiuiatevvedlusineesnneunsuaznmane lneaseuaquiiioninig
finmnlasants nagnsnisdauasudenmarsuazameunsliiiugnaivnssuaiisassed (Creative
Industry) AnwiaiuinsidssansznudonsiaugnaIvnssy nalnnsnaaLagn1sUTMTinng
sUuvuasnsfiAeatos sasnauvharandlangunefifsitestunisinlugramnssuiass
Usenn
Prerequisite: JC270 Film and Photographic Studies
Studying the roles and responsibilities of film producers and photography producers. This
course covers the subjects of project development, strategies for promoting photography and
film as a creative industry, developments that have impacted the industrial development,
market, and management mechanisms, related organizational structures, and related work

laws of both industries.

16.489 nsaLILazduLUasInLS A NeUAS LAz NENY 1(0-2-5)
JC489 Development and Seminar in Film and Photography Project

WaLUss A uANInTauuINIINIsas1sassAnauasinus nediseusanuuunszuIuns
Mumeaues waziunnsgidaasgikaziiausluguiuudunmn Mauwiuaansdiite
fmuansauMY negeunsyhnuiieRaufunsnanasinusnmeuniuazainaneludy
anly

Exploration of study topics or creative pathways for the senior project. Students
independently manage their workflows, synthesize insights, and present via seminars.
Collaborative sessions with faculty aim to establish project frameworks and pre-production

testing, leading to the final film and photography thesis production
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1dsAuLaen
248.271 nsghevhnmeunsidosdu 3 (2-2-5)
JC271 Basic Cinematography
FrsAuneu: a@auld 2@.270 nmeuniiaznaieUInssel
AuauTRresndotuazgunsaldieynneund vdnuagnszuuntsaievnmeundides du
FaUrmstnenenuaTAenTIMINER A MELRT FURDUMSHRELL MIEeThAmELnTaL
Prerequisite: JC370 Film and Photographic Industry
Characteristics of cameras and film-making equipment. Basic principles and processes of
film-making. The art of conveying and communicating meaning through films. Preparation
steps. Filming short films.

28,272 Madeuunnneundesiy 3 (2-2-5)
JC272 Basic Screenwriting
FrsRuneu: aauld 1a.270 nmeunsuaznwaeUsnsial
mmiﬁugmlﬁmﬁumiﬁEJuwlm‘Wawﬁ Anvfauslaseadne Tuneuniswam wazguluy
unnmeuns Tnesjatiunadouunnmeunsuuady
Prerequisite: JC270 Film and Photographic Industry
Basic knowledge about screenwriting. This course covers the subjects of structures,
development processes, and format of screenplays, while emphasizing writing screenplays for
short films.

18.281 ﬂ’]iﬁ?&]ﬂ?WLﬁ@ﬂ’]i%@ﬂ’]’i 3 (2-2-5)
JC281 Photography for Communication
FreRunau: a@auls 1a.270 nmeunsiaznmaieUInseau
ANWINITRONLUUNITABANTNIUATNEY NSEBNKUUBIAYIZNBUATH MSTTUATNT A9
Prerequisite: JC270 Film and Photographic Industry
Studying the design of photographic communication and visual compositions, as well as

working with various types of images.

24.282 Wugrumseenuuudetafiliie 3 (2-2-5)
JC282 Intro to Multimedia Design

ﬁﬂmﬁugmmﬂﬁﬂiLLﬂﬁmﬁmﬁaﬁ{ﬂU'iLLﬂ'i:i,JmWﬁﬂLLazm‘WLﬂﬁlaulmLLazLLmﬁﬂmiaaﬂLLU‘U
Fush iennasdddadsmamudaiiifonulandfifmun

Studying the fundamentals of using media production software, including software for
producing both still images and motion pictures, and the basic design concepts. Students will
be given the opportunity to experiment with such software and produce multimedia projects
based on given subjects.
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98.371 NYUYNNUURTUAZNITIN T 3 (3-0-6)
JC371 Film Theory and Criticism
JrdsAuneu: @auld 18.270 neunsuarn naeUINTIAL
Anwngunneunskarn1TINsalludaniseifaans n1silled kaggunsomans s
wnAnandindansaling q Wwevenudilamsiasgiinsalnweundtaduienuazusun
FoufindosilouaznszuiunisAnegradussuuid e faannngvosnmeund saurtsdnw
PSS meuRsfuantuadann wieunsuszgndlimnnslussiuiiieidos
Prerequisite: JC370 Film and Photographic Industry
Study of film theory and criticism through historical, political, and aesthetic dimensions,
including various schools of thought. The course explores tools and systematic thinking
processes for analyzing film content and context to reach the core essence of cinema.
Emphasis is placed on the relationship between film and social institutions, as well as the

application of critical theories to relevant contemporary issues.

18.372 guvissn niazfaly 3 (3-0-6)
JC372 Art and Aesthetic

Anwuszifransfalzaziusantaznziuan SIRNITIATIZRAIIINAAINUBIAIILGIN 938
mansuazgunionmluniaruiunuazgaasis dhdnwinaueUssidumudonloswosssimudal
LazUINgNIain1edsan naenauiauinvrnsdomsiunmlaeiinsifanssunieauiias
Anwuenaniud

Studying the history of Eastern and Western art and analyzing the definitions of beauty,
ethics, and aesthetics in different contexts and eras. Students will be given the opportunity to
present the relationships between visual arts and social phenomena, as well as to develop

visual communication skills through field activities and off-site studies.

18,373 NMIAAULAZNITUAAININEUAS 3 (2-2-5)
JC373 Directing and Acting for Film
Aafunou: dould 18,271 Msderhameundidecd
ﬁmﬁL,Lamlﬁﬂ’ﬁmifﬁ’ﬁuLLazmmammwaumﬂﬁaﬂﬁu MFIATELagRaNLUN e uRdLile
NSMAUTINLEAILET N INDUNT
Prerequisite: JC271 Basic Cinematography
Studying and practicing the fundamentals of directing and acting for film. Analyzing and
interpreting the screenplays for directing actors and films. Studying and practicing basic film
directing and acting. Analyzing and interpreting screenplays for the purpose of directing actors

and films.

18.374 ameuaslanTvaty 3 (3-0-6)
JC374 Contemporary World Cinema

N13ANYIAIUNAINTABVBUBNANYAUUATUTUNLIARBUNNEURTINE A UIlan $Iud9
Wawn1svesnmeunistadeluusunnsday wsugia Aavsuasinusssy
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Studying the diversity of identities and contexts of films from various directors around
the world, and the development of contemporary films within their social, economic, artistic,

and cultural contexts.

18375 NMNPUATAITAR 3 (2-2-5)
JC375 Documentary Film
Syadunou: dould 18.271 nMsthevhaneuniidedu

Usgdfiaans ITmuINTg JULUUTBININEUATAITAR UNUINTDININEURTAITARUNITAT
AL ALAE TAILIFIAY wazn1Taslonann T neunIansAn
Prerequisite: JC271 Basic Cinematography

Studying the history, evolution, and styles of documentary films; the roles of
documentary films in shaping the understanding and development of society; and the

production processes of documentary films.

I.376 miwémmwaum%ﬁﬂguqa 3 (2-2-5)
JC376 Advanced Film Production
Agrdaduriew: aould 18,271 mssevameundidesdy
AnufcRuaziiuinueiumsmeyameunsluuuies @ fndunsvihauduiiuionam
Tnssmsuazrannneunidulnedusauansdauun miﬁﬂmqﬂﬂiajmidwﬁ’] N19599NLUUIT U
AaUNTIY NIANEYIN HAZNITAIAUNIN
Prerequisite: JC271 Basic Cinematography
Practicing and honing skills in professional film-making, practicing teamwork in project
development and shot film production, starting from scriptwriting, filming equipment, art

design, filming, and sequencing.

18,377 NI0ONWUUARUNTTUEMTUNNEUNS 3 (2-2-5)

JC377 Production Design for Film

UsAUSEUNSoNiU 391 18.376 mimﬁmmwsum%ﬂxuqﬂ
Anwilassasisvesunundaunssulunesaievinnineuns ﬁﬂmﬁugmmaﬂmiaammu die

thluldlunmeuns msmdeya nmsdsuanedvedn senuuuanuazmadafiaynanisanei

Note: this course must be enrolled in conjunction with JC376 Advanced Film Production
Studying the structure of the Art Department in a film production. Studying the

fundamentals of production design for film production. Studying the fundamentals of research,

storyboarding, set design, and special effects.

14,378 N neguRsLiienTsleawan 3 (2-2-5)
JC378 Film Production for Advertising
Auvsrunau: @aula 1d.271 A1sanevina neunsiUaIfu

ANWINTTUIUNITHNANLALTUNDUNTULEUDNAINULA WU IUE BN INYUNS FDIAVAL 1130
amadeulmvaduing Tngiun1sseuiiiunsuiiauas
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Prerequisite: JC271 Basic Cinematography
Studying the film production process for advertising, as well as the steps for presenting

advertising through film, video, and short-form media, with an emphasis on hands-on learning.

24,380 Msdauaaionisaenwilsluagile 3 (2-2-5)
JC380 Lighting for Studio Photography
gdadunou: aauld 2a.281 msdrenmdienisdeans
Anwimdnnisuazvinuemsdanasdmiunisareamiiduagile aseuagunsligunsaidauas
wadauazd umeuntsveuegadussuy yatunsfinujdAaTeuaznisoenuuunaaieniuny
915ual fiAnna wazAImInevesnmany annsadeasuunAnlivainvateniuingUsrasdues
91y wugihlamaidoudoumugfuin 1a.381 msmdual wazmsanudsnimanedavia titeasy
NIEUIUNITAT WATIANAIUDE NATUINT
Prerequisite: JC281 Photography for Communication
Studying the lighting skills for studio photography, techniques for using the lighting
equipment, and work procedures. This course emphasizes practical training, where students
will have the opportunity to learn how to design the lighting to create photographic works that
communicate various messages as desired. It is recommended that this course be enrolled in

conjunction with JC381 Art Direction and Digital Retouching for Photography.

1d.381 MsmnuAallaznITRNLAININE BRI 3 (2-2-5)
JC381 Art Direction and Digital Retouching for Photography

Anwiisnmsadaumnanlunuiduiald nedansusuudauagyseneunmiieaiainuelunis
ponuuUNaNuMNEefideasifesalidauy TnsuupilviamaidouFounugivin 1a.380 nsda
waaiiensreamluagile

Studying the methods of concept development in art direction and techniques for
adjusting the images and compositions, in order to develop skills in photographic design and
abilities to communicate artistically with one’s works. It is recommended that this course be

enrolled in conjunction with JC380 Lighting for Studio Photography.

471 madwﬁwmwaum%%u@q 3 (2-2-5)
JC471 Advanced Cinematography
Araduriew: @ould 18,271 mssevnmeundidesdy
wadiansaevisegunsaiiflilugaamnssunmeuns lnewudomuasmsufiRfiAtes
fuRiAunw
Prerequisite: JC271 Basic Cinematography
Studying filming techniques and equipment used in the film industry, emphasizing

content and practices related to cinematographers.
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14,472 Inamlusandudusunneuns 3 (2-2-5)
JC472 Post-Production for Film
Sedaduniou: @ould 28,271 msdnevhameundidesdy

vanuarUfURnsdaden meund msennuvanesiensiasie adauardnvaznidade
NEULEES LAZINSATAINEUAS

Prerequisite: JC271 Basic Cinematography
Studying the principles and practices of film editing, how to convey meaning through

editing, editing techniques and styles, sound mixing, and color gradins.

8.473 ﬂ’]iL%EJNUVIﬂWWEJUG]'%sUUWWEJTJ 3 (2-2-5)
JC473 Screenwriting for Feature Film
Ayarunou: dould 18,272 madeuunameunsidodu
AnsnMadeusasiamIunaneuRSILIRe1Y SudensvhanudilanisdnSeeanineuns
1PN1TIATIERlATIESNUNLALAIAZAT
Prerequisite: JC272 Basic Screenwriting
Studying the screenwriting and the development of screenplays for feature films.

Studying the storytelling of a film by analyzing the script structure and characters.

18.474 NMNYUNITNABDY 3 (2-2-5)
JC474 Experimental Film
FwdeRuneu: aeuls 1a.372 guvsennuasfals

AnwUszifmans LA wata U9991UNNEURTIAAIIINERRIUTsuRaUs el Ty
U330 lnedn@nw) ndanasuidauuininudn (Conceptual based) dvsuiiausyaiunia
N15ANWN
Prerequisite: JC372 Art and Aesthetic

Studying the history, concepts, and techniques of experimental films, from the past
works to contemporary works. Students will be given the opportunity to produce the

conceptual-based films and present their results at the end of the semester.

78483 NSENEANNLTINAIYE 3 (2-2-5)
JC483 Commercial Photography
Fdafunou: aeuld 22,380 msdauaaitenisarenmisluagile

AnwwwiAn nalla waznszuIun1TTnNUlunTaEMMTINNYETULUUAN 9 ATEUAGUNTS
2M9UKY MIHAR uagnsilauenay §adunsinufodiieliannsodeasuudnldnsimiu
fnguszasd wnganfuuiunvesdeiBandudivarniats wiourdaaiunisdumuasimunalad
NURNIZAIVBELTEY Lﬁaﬁﬂﬂzjmaa%ﬁaLLﬂmzammm@ﬁm%W (portfolio)
Prerequisite: JC380 Lighting for Studio Photography
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Studying the approaches, techniques, and processes of various types of commercial
photography, with emphasis on communicating the ideas while maintaining the

appropriateness of the content and various types of media, through hands-on practice.

14.484 N1IANBNINAIIAR 3 (2-2-5)
JC484 Documentary Photography
Fndaunew: aould 1a.281 nsenenmifienisdeans viieaauld va.213 nsaenInNsaIAIERS
A IuuaAnuazisnisd eansmnamunenuuuInIenmaeansad Uszgndld@auziite
aduarfiomediiqunivzuarasiouteiinats InufifnndFondedninunisinnudossn
spogen Wednaseiuuaioiiauanglfnseudtussaivw
Study the concepts and communication methods of applied documentary photography,
utilizing art to create aesthetically compelling content that reflects factual reality. Practice in-
depth storytelling through long-term project tracking to explore significant contemporary issues

within a framework of professional ethics.

19.479 miﬁﬂw’]ﬁﬂwuazmmLS?J'EmnQJLQ‘W’]zé”mmwsum%uazmwm&l 3 (3-0-6)
JCA79 Specialized Skills and Competency Studies in Film and Photography
Jetiaduniow: asuld 23.200 aArwdidesiumsnsdeas
MaRmuinvruazadsmgangduisuduseivd niuinsarsmans de uaznns
deans siun1siSeuisiutuesAnimeouendifiarnudervy laeilfidevgyanesdnsiusinsdy
KU
Development of specialized skills and competency necessary for professions in
journalism, media, and communication through collaborative learning with experienced

external organizations, with experts from partner organizations serving as co-instructors.

AUIAUUDNAY

vaaingraand welulad gunm uazdauando
Tefuidendeu s1uau 3 whedn andvdelud

AzINeAdnsLasmalulad

yup.109 PufiviuAdviauarnslfineluladsaaiosiitedindsdriu 3 (3-0-6)
DTl 109 Digital Literacy and Smart Technology Applications for Everyday Life
ausiuguisafumaluladfdvauaznisdiiniudenda nsldneluladdaaiosuas
Uy lsehvg ageliasesssuluiinussdniu mi"?LmqgﬁLLazﬁmmﬁagalﬁ"aaﬁué”gsm%qﬁaﬁm ‘
nsdeansoaulatiedsUaendouazainsassd msfunsesdeyadiuyana mMawSeuaumioNgnisly
walulagadvialulann1sfinw n1svininu wasdinludenugal
Fundamental knowledge of digital technology and media literacy, Ethical use of smart
technologies and artificial intelligence (Al) in daily life, Basic data analysis and management
using various digital tools, Safe and constructive online communication, Personal data
protection, Preparation for using digital technologies in education, the workplace, and modern

society.

70



An.153 meuiinmesilosdudmiudsaurmans 3 (3-0-6)
CS153 Introductlon to Computer for Social Science
LmewummJaﬂiuUUﬂaumLmasLLaumif\]mmwama waamsideulusunsuidecdu ns
¥g1 Ustleadouls uasilaridu msviusaiusay mstidh LLaumsﬂmuwﬂwaaﬂa NTIATIZNN
ADALAZN I TULANINALUUATAUMNAITIFIY
Basic concepts of computer systems and information storage.  Elementary
programming techniques. Loops. Conditional statements. Functions. Data Collection and Data

Importing. Data Wrangling. Statistical analysis. Information Visualization.

NuA.108 NIRRT mansiien1swATam 3 (3-0-6)
DTI108 Scientific Thinking for Problem-Solving

mMsWawinvensAnfionsuit gwedvadeassilneendeanseuiunsmainenmans
Bunuamnemdn wWiunsdoudannisdune nsdsdeasds nsderany nsadeaunfigiu n1s
Ainnevideyauaznslimmpaidamssng waznisagusa sunsainundivainvany

Thinking skills development for creative problem-solving based on the scientific
process as a main guideline, emphasizing learning from observation, questioning, constructing

a hypothesis, data analysis and logical reasoning, and conclusion through various case studies.

19.109 muwéﬁu%mmﬁau 3 (3-0-6)
ES109  MAN AND ENVIRONMENT

ﬁugmﬁmiwuﬁnﬂﬁﬁmm@LLasmgwéa%ﬁﬂsﬁu T0IN3TITTAALT AUNAINNAIENIS
Fanm wafivwasyminiedwindoy ﬂﬁLUﬁIEJULLUaGﬁﬂWWQﬁ@WﬂﬂﬁLLazﬂﬂiﬁJmﬂﬂ’iﬁﬁlﬁﬂla
iswgAansaanndon Uiduiusseninsdenunywduagdanndenvedlan sudanansznuves
IngnmaniuazmaluladiideUszvnsuywd

Fundamentals of natural and human-made ecosystems, biogeochemical cycles,
biodiversity, pollution and environmental issues, climate change and disaster management,
environmental economics, human—environment interactions on a global scale, including the

impacts of science and technology on human populations

AMSIAINITUAERNS

M.246 NsasIKeUmY Al dwiuauily 3 (3-0-6)
CN246 Al-Powered App Creation for Everyone
wnfniiuguvesdumesidauazuiniseeulavludinUszdriuniadenlessewineglduay

JauanuLaUnaLATY Anud Tt asdutA sadunisviaureseUnazivled nsldmnalulad

a

4
Uyeuruseivg (Arelunsadrsusundindunisesutsanudesnsiv Aninlawarvasnstueunns
aaﬂwaﬁwm’hﬂﬁﬁa%mﬂﬂmmﬁmﬁmﬁmmi%’ayjaaEJ'N@'WEmm%awﬁaﬁ’uﬂ%ﬂﬁaaﬂaﬁﬁlm
nsasessuudnluddludinlseiriums Anmseaedduasusuusaweundndunisiluldauass
shemsasaniesiiendviarinevausinufeinisismenues Taglisndudestinnuisnumsdeu

TUswATULNADU
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Concepts of the internet and online services in daily life. The connection between
users and data through applications. Basic understanding of how apps and websites function.
Utilizing Artificial Intelligence (Al) technology to assist in application development. Describing
requirements for Al to understand and generate outputs. Designing user interfaces with natural
language descriptions. Simple data management. Connecting with other online services.
Creating everyday automation systems with Al. Experimenting with and improving applications.
Real-world implementation through the creation of digital tools that meet personal needs,

requiring no prior programming knowledge and accessible via smartphones or tablets

256 Swiviudsleuesdmsuauiily 3 (3-0-6)
CN256 Cybersecurity Awareness for Everyone

nann1aidosiuvesdumesidonaznisdearseoulad madenloauazuanideudaya
seninadld gunsal uazuwansledusneg i uguisatuanulasadelulanddnadiny
PInUszdniu ‘Ui%LﬂV]?JENﬂT]iJL?#IENE]E]ubLaﬁLLaSEULL“U‘UﬂWiﬂa@ﬂﬁ’lﬁﬁlWUﬂaEﬁ%mi‘Uﬂﬂ@x‘i“ﬁa%aﬂlﬁuﬁ?
warnisadiesianuiivasnds nsldmadanistuduimauiafiuannuasadenissuiiedunis
waenannedasazdoniu nsquanuilududuulydealifisuazuoundindusineuanseny
ynedsruazdninenainsonnauesulal dvduasmiivemailesddviangmnedifsidesiunis
nsgyhANURANIARUTINBs LarNSANATRITaYadINYARaLUINNTITnAlulagag 9T uRAYa Y
warUaenseiiolianunsolddinludinuaivaldedreiulawasnsemindmansenuveang fnssu
oaulafifsenuiesuardan

Principle of the internet and online communication, encompassing the connection
and exchange of information among users, devices, and various platforms. Basic knowledge of
digital security for everyday life, including types of online risks and common scamming tactics.
Methods for protecting personal data and creating secure passwords. Utilizing authentication
techniques to enhance security. Strategies for dealing with email and message scams. Managing
privacy on social media and various applications. Social and psychological impacts of online
threats. Rights and responsibilities of digital citizens. Laws related to computer offenses and
personal data protection. Guidelines for responsible and secure technology usage, aiming to
enable confident living in the digital society and awareness of the impact of online behavior

on oneself and society.

AMSLNEYAENS

am241 iugrusidudmiunisiviiudoyagunm 3 (3-0-6)
PM241 Essentials for health information literacy

NISHAUYINBETINATUANLAINITAIUNITAUNT N15018 ARl N1sUsediu Ay
Undeiievesunastoyansguanluguuuusineg msvszendlideyaguamiloguaguamauiosiu
FnUsziriu nsdeansdeyaguammesnaiinnsagin ad1eassd uazsuiiaveu Usuifumsngmneg
T3U5ITUUATNANTTNUYDIN THREN VDY
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The development of life skills in the areas of health information literacy encompasses
the ability to search for, access, comprehend, and critically evaluate the credibility of health
information from various sources and formats. It also involves the application of such
information for personal health management in daily life. Furthermore, it includes the capacity
to communicate health information in a critical, creative, and responsible manner, with an

awareness of legal, ethical, and societal implications associated with health communication

NNy Ee uazdens

FeduidoniSou 1w 6 mhein mndvidelud
AESgANENS
53121 mwdidosumedanumans 3 (3-0-6)
PI121  Introduction to Social Sciences.

ednilthauennsanawivisig o ludwnumandiiioliinanudile deatulan mis
&enn shussmesveusazanyin TneaziBanen staduidoing menudieumans 91nvain
waneanv WudwiuvuAnlulssinumnuvinmelug o dudszaunisalvedineins nsdanisiseuy
nsaeuluneiniasouaquussiilunsdinumansidesiu

This course explores different sub-disciplines in the field of social sciences. Its main
focus is concerned with the understanding of the social world through different disciplinary
lenses. The course invites guest speakers with a wide array of expertise to discuss challenging
contemporary issues and share their experiences. This course thematically covers different

aspects of social sciences with a relevant introductory overview

53122 anufiesfunmsyueaans 3 (3-0-6)
PI122  Introduction to Humanities

seAniinauenmrnaiviing 4 luywemansidieliinandqla Reafuuyud
wazauly uywdruyNeoIuaaza1v1IYn IneazidyIneln s%'uﬂwiﬁ'msuw N14A Y
uyweAans anvainnan sanvlugauaue Tulssnu anuvimelul 9 daudszaunisalves
Inens msdamaisunsaeu luneiniaseuequ Ussiulumanywemansidoady

This course explores different sub-disciplines in the field of humanities. Its main focus
is concerned with the understanding of human beings and being a human through different
disciplinary lenses. The course invites guest speakers with a wide array of expertise to discuss
challenging contemporary issues and share their experiences. This course thematically covers
different aspects in humanities with a relevant introductory overview. Class dialogue will also
be offered to encourage active participation

3201 NISABAIUNTNATARALNITUIMINIASTMESTTNAUIARAEAIULUS A 3 (3-0-6)
PO 201 Anti-Corruption and Governance-Based Transparent Public Administration
ANYINGNNITALLUIANSITUIAUIAIUUTUNNISUTININIASTINERaA1IUTEIMA T1AT189
psAUsznaUdIAY taun Aulusdla amnusuliageu n1sldiusin nandAsssy MINELDNIA LAY
Usgansnm nasnsunalnosiunarunuusmnisaialuszuunems ngldnsdlfnunadioie
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Jeulsangquifuaniunisaias nieuiauviruafuasvinuguesnadiu “waillos” uay “wdnuiuns
A3y NBandnAnsTsy 930535 WazANuiURnvousedsay

Students analyse core elements—transparency, accountability, participation, rule of
law, equity, and efficiency and assess anti-corruption frameworks applicable to the Thai public
sector. Contemporary case studies encourage critical comparison and practical application. The
course fosters civic responsibility and ethical leadership among future public administrators

and stakeholders committed to transparent and accountable governance.

AuzdRAEns
u.162 nouneluiinuszdniu 3 (3-0-6)
LA162 Law in Everyday Life

Snwagiialuvesngmang IugmzﬁLﬂuLLUULqummﬂszwqﬁmawqwﬂuﬁ’mu NaNN1S

HugIUveellATy (rule of law) AuAvasngMinelug U TeulesunanAMETTHYDIUTEMIVU AUS
3

=
g
ans wagludnuveanti nsseiudeninmuaznszuiunisyfisssuveding ndnnslddns nannisld

wluSesnguung enyuiaznguingumsunnaledussusulssysulaemsdesndusiuves

warmMsieungang Tneumsdnwannsdiesnafiintusssluiiauszsu

To study general aspects of law as correct patterns of human conduct in society. To
equip learers with basic principles of public law (rules of law), and its values which are
associated with citizens’ moral core. To provide basic knowledge in public law and private law,
involving the issues of rights and duties, dispute settlement, Thai Justice procedures, the usage

and interpretation of law principles, with an emphasis on case studies in our daily lives.

ASLATYIAANS
f1.124 F9PUAULATUFNT 3 (3-0-6)
EE/EC124 Society and Economy
AnwdenuImianisfnwiuagnisiiesesidsauiaziasesAnluguesiandidunisdnw
yedudsaumaniudah agnisiieseiianinis vesdinuuanasugiafiiatu Tunmnt ves
Tanuaz vesUszwelve lnowhlidiuidvEnavesinusssunazanduiifiessuuiasugia
To provide guidelines for the study and analysis of society and economy. To analyze
social and economic evolution in Thailand and worldwide. To emphasize the influence of

culture and institutions on the social and economic system.

AzAaUAEns
9.200 FeAngwily 3 (3-0-6)
PY200 General Psychology

nAneing o madeneildlunmsihandilangnssuuyed W ﬁugmmq%ﬁwm N3

v YV a ¥

§U§ M3iTeu3 MI3An Wauinsvesywd a1suniuazusegdls yadnandsay uazauinUn@nIg
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Psychological concepts for understanding human behavior such as biological
foundations, perception, learning, cognition, human development, emotions and motivation,

personality, society, and psychological disorders.

9.250 InINeYAINANLAENSUTUAY 3 (3-0-6)
PY250 Psychology of Personality and Adjustment
nguinadningryadnnmuarnsUsziiuyadnnmildlunsiheiudlannuunnsng
sewinyana 9afinsuiumiludsnudinussdiy; finvznisitou msdanisaueien nsdeans
15AM1930 FUAINLATAIINEY
Theories of personality psychology and personality assessment used to understand
individual differences, psycholosgical principles for adjustment in social and everyday life;

learning skills, stress management, communication, mental disorders, health, and happiness.

2.251 NSQUARUAINIA 3 (3-0-6)
PY251 Mental Health Care

amudusnveanisnwgunmin Jedeiiinadeavamda nmsudlouaztesiutiamisiu
JUNININ ARBAIUNTALASUFUNININ

History of the study of mental health; factors affecting mental health; prevention and

intervention in mental health; mental health promotion.

AMZAIANINGUAZUIYBEINEN
d1.240 AnMzwazineiD lulansivady 3 (3-0-6)
SA240 Gender and Sexuality in Contemporary World

AULTTANANIZLAZINATD ANNRLIY AUALTUSAUTIRUT2d1IU n1sUsENaUAT N
Y33} ﬂ’]iLlJ@EJuLL‘Uﬁ\ﬂUIaﬂTJJJﬁMEJ ﬁﬂHWN’W‘UL‘W@ﬂWﬁﬂJLLﬁ Ui’mﬁﬂ’]imi’&llﬁll‘EJEL‘LWiﬁ’]ﬂﬂaTEJﬁQﬂlI
’JGl]‘L!ﬁﬁﬁiJIﬂEJL%EJNIEJQﬂUﬂﬂﬂﬂJ’JWUﬁSﬁJIV]EJ LLaJL“U%JlIiJE’N‘MﬁWﬂMa’]EJVNQ’]ﬂiJ’]u‘HEJ’WlEJ’] daAuanen
wazanstau

Understanding gender and sexuality; their meanings, relation to everyday lives,
construction and change in contemporary world. Studying through contemporary social events
and phenomena in various cultures and societies, in association with Thai cultures and society.

Using various perspectives from anthropology, sociology, and feminism.

141 Uywd 9y wazTuusIIY 3 (3-0-6)
SA141 Human, Societies and Cultures

arwidosiuindenisAnyvhanudlayudluifnedseuuas Tausssy anudle
fugruisafuiamimawaznszuiunnuisuuamisdenaTaussay Tnoanedadideulssty
anulazsEuUANAIMINE IR unuInvesdenumanslunisviianudilalassaiiauas iU danig
Finuuariaussn msUsgndldnsounluiminiadaumandiiowaunussifueiuseiieadu
Usngmsaimedauinusssusivad
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Introduction to the understanding of human from social and cultural perspectives.
General introduction to the development of societies and socio-cultural transformation, with
special reference to social institutions and values. Social science and its contribution to the
studies of social structures and socio-cultural practices. Application of conceptual frameworks

in social science for the analysis of contemporary social and cultural issues.

dandueidinyiusandnen
aen.101 wilenguoanlulanuinisivdsuudas 3 (3-0-6)
I[EA101 East Asia in The Transforming World
Uszifunazmsinudsagiiounivimifiidsiuusuaznstagtiuvesgiinimeideny fusen
lunannseiuaseunqumaBUIUN AnuAsuuUasmsnsides-dsau msiauimaasygia nsua
Jausssudmnd anusiufiosyiums 4 warenanuinandlsadusuisdestudmanenisiaun
fifsBu
An lIssues and studies reflecting transformative landscapes and current affairs in East
Asia at multiple levels and across a wide range of contexts, such as socio-political changes,
economic development, transnational cultural flows, multilayered cooperation, and issue-

areas related to the Sustainable Development Goals.

AuzRaUAEns
7f.105 U%’mywﬁugwmﬁammﬂuwaLﬁaﬂ 3 (3-0-6)
LAS 105 Fundamental Philosophy for Citizenship
ysadraasumnudunadiosiaoid o3 usvgrdenisduunnsingnisssynisldingua

Aawanm Myinswideldudwasaudu madmszviiluiad uazmsaireteliudsiaumana (Juds
fsndudsean dmdudiruaiionvszrsvlneiidedeviuaufnfinainnaisuaswaiiiesauise
filafinsanliudmmanalulssifuddnpingg uduieunaiiosls

Philosophy promotes citizenship. Philosophy is a discipline that explicate losic,
identify fallacious reasoning, analyse argument, analyse concept, and make one’s own
areument. These cognitive skills are essential for liberal democratic society which accepts
plurality. Citizen must be able to corroboratively analyse and criticise argument in important

topics.

RUINNTY
Hafudeneu S 3 mbein 1indvsellil
A9.202  N1WIBINaEEIMTUNITINY 3 (3-0-6)
EL202  English for Work

ML YT ToudagIRuArMIALNIUY MIABANTTENINIYARARIUUNALNLY N3
flegnedala uasnsviausauiy NsysANNITANNIAUAITaLar Uy Useiivg AsLug A
Junaiiodlan anunseniinguiausssy uazn1sdeasegnedivsusssy msusuldnuldmunyay
fuvdunynagsiaivannnans msUgnilsnisdeansidaiau a¥eassd wagiidmneluanmwinden
IaﬂﬁL‘LJgEJULLﬂaQ@gJ:LﬁZJ@
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Development of skills in business writing and conversations. Interpersonal
communication through dialogue, active listening, and collaboration. Integration of digital and
Al literacy. Emphasis on global citizenship, cultural awareness, and ethical communication.
Adaptation of language for diverse business contexts. Cultivation of clear, creative, and

purposeful communication in evolving global environments.

d9.204  ASULAUBLTIYITN 3 (3-0-6)
EL204  Professional Presentations
nsfinnistiaendrinisnwdanguiswuuesulatuazesuled Foudnisdadd
L‘ifamLLasmﬂ%ﬁ’@gﬁgﬂmmm(signposting) Aweg1udunnenis uagdunufiviangay n1seenkuy
douszneunmiausetnsiusraninm msitmunniseenides tmitn uavdone nsilnmsihiaue
mwuumamsuwariidumanislredunaia nsdenlddesr warnsneumaiuegamnzay
Practice in delivering English academic presentations on-site and online. Organization
of content and use of signposting, formal language, and useful expressions. Design of effective
visual aids. Development of pronunciation, stress, and intonation. Practice in formal and

informal presentations with focus on technique, word choice, and question handling.

n.241  FAavznis@euniwilng 3 (3-0-6)
TH241 The Arts of Thai Writing

maNNSkaENaIs luNsasnulsusgaifals nsasenulsugULuUie

Principles and strategies in the art of writing, practice of writing and ideation in creation

of writing for specific purposes.

AR171  AIIRNUsEING 1 3 (3-0-6)
FL171 Foreign Language 1

AnwnwansUsemadug uenwdennntudinge iuaa lwesiy m’jﬁu Fande U awlu
1WA Lows wad wang eauia a1 warduladife lussduilugrudesdu luaodunisine
AIUTEINA

Have studied another foreign language (except English, French, German, Japanese,
Russian, Chinese, Spanish, Korean, Burmese, Malay, Vietnamese, Lao and Indonesian) at the
fundamental level at a foreign Institute.

e dnAnuildueudAlnlud@nw a dslsema lasFountvissUssmadun il
Ui'mgiuwmmmmmméwé’ﬂqmﬁ AnrAUFINAveinAnwaunTafiasaieulaus 83 vl
An waznsn Whiulumadedsfuuminerdesssumandindaenisinumsulsyanes w.a.2561 Tng
NUNTEUALNNIRINTANINABENTTUNT IS USERARIE Y
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20172 awenlseine 2 3 (3-0-6)
FL172 Foreign Language 2

AnwnwansUsemadug yenmilonnanusangy Niuaa wesi
\N19E Lons wa ety Beewia a1 warduladife lussduilugrudesdu luaodunisine
AeUsENe

a

Ju Sade u awu

v 3

Have studied another foreign language (except English, French, German, Japanese,
Russian, Chinese, Spanish, Korean, Burmese, Malay, Vietnamese, Lao and Indonesian) at the
fundamental level at a foreign Institute.

e dnAnuileueudAlilud@nwm a dslsema lasiFountvissssmadun il
Usnglumnantsnmamdngasi augdudsinvasinnwannsafiansudeulousgin mie
An waznsn Induldmudedsiuuminerdesssumansindrensanutudiagns n.a.2561 Tng
muﬂszmuﬂWiﬂmimmﬂﬂﬁuzﬂﬁmmﬁmﬂ"ﬁﬂisﬁmmzﬁu8]

W71 AU 1 3 (3-0-6)
CH171 Chinese 1

LY dy a ¥ a aa = v v a b4

NNYENUZIUATYIIUATIUNTITDBALEFYI IBNITLVYUNTDNYIIU Iﬂiﬂﬂi’]\‘iﬂiﬂ&lﬂ 2GRIZRNEN
AnnUszaad 450 AN

Basic Chinese language skills including pronunciation, character writing techniques,

sentence structure, and a working vocabulary of approximately 450 words.

MW.A72  AIWAU 2 3 (3-0-6)
CH172 Chinese 2
dsAuneu : @aula 9u.171 wIsHIuNITAdDU
fmineuiiiiatuan w171 Snlidesnd 450
Prerequisite: have earned credits of CH171 or pass the screening test
A continuation of CH171 with an additional vocabulary of no fewer than 450 Chinese

words.

99.171  A1WWNINE 1 3 (3-0-6)
AS171 Korean 1

awunmiilestuiioadsinuedunisits wa 81w 1@eu waglasaadieiiugiuy aan1w
LA

Introduction to elementary Korean language to provide usage skills to listening,
speaking, reading, writing and fundamental structures of Korean language.

99.172 AW UAA 2 3 (3-0-6)
AS172 Korean 2
Fusrunau : @aulain o, 171
a & v oA a ~ v ° Aa o o P
A NIVALUDIRUADLLRIINA W LAME 1 tieliauisawunlvludindseaniule

Pre-requisite: have earned credits of AS171
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Studying elementary Korean language in continuation from Korean 1 to acquire basic

usage skills of the language in daily life.

89.173 MW WINT 1 3 (3-0-6)
AS173 Khmer 1

s esiueadavinuedunisila ya 81w 1@eu uarlassadeiugiugesnim
RIENR]

Introduction to elementary Khmer language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Khmer language

29.174 ANYILINT 2 3 (3-0-6)
AS174 Khmer 2
AdsAuneu : aeulainn ew. 173

mwausdesdusediesninawians 1 delfaunsothuldluiinusesiuls
Pre-requisite: have earned credits of AS173

Studying elementary Khmer language in continuation from Khmer 1 to acquire basic

usage skills of the language in daily life.

{171 nwlSaea 1 3 (2-3-4)
FR171 French 1
Fyradurieu : @ouru 6,070 nMwiHfumadoau (ndvestnAnwillififiuaunivlfaas)
159l ATINA N1597U LLﬁSﬂWiL%EJ‘LJI‘LJ‘U%‘UV]LLazaiﬂu‘ﬁI‘ﬁlLﬁﬂ?%@ﬂﬁUﬂ?i%@ﬁ?iLﬁlaLLaﬂL‘U’gﬁlu
uaz aeuaudeya Taowunsiiujduiusiugou (ussereuasiinelu 6 Falussiodund)
Prerequisite: have earned credits of FRO70 Elementary French (for students without French
background)
Listening, speaking, reading and writing in contexts and settings relating to
communication for information exchange and inquiry, with a focus on interaction with others.

(Lecture and practice 6 hours per week)

1172 mwlSaea 2 3 (2-3-4)
FR172 French 2
Fdaduniou : aeuld 1171 anweSuma 1

N1379 N15YA A58 WarNISLT8U Lﬁa?{aa’ﬁuaﬂLﬂ?{ﬂu%gam’mﬁ@Lﬁu N15UTTYNY
o15ualmnuidn Taouiu sefunisdeansléimeusdisaassuad (Ussereuaziinau 6 Falussaduni)
Prerequisite: have earned credits of FR171 French 1

Listening, speaking, reading and writing for communication and exchange of
information and ideas and describing emotions with a focus on fluency in communication and

response. (Lecture and practice 6 hours per week)
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6.171 M nsesiudesdu 1 3 (3-0-6)
GR171 Elementary German 1

finwensila nisyn mMagiu warnsdsunwisesiudesiu lhensaleesiudowiu dwi
wazdnnun e susziusudmivgEuGeu msldavieesiuluaniunsaiusyaniuiey

Basic skills in listening, speaking, reading and writing German. Basic German grammar.

Vocabulary and expressions for beginners. Simple everyday conversations.

6172 awisesiiuosdu 2 3 (3-0-6)
GR172 Elementary German 2
Fwdaduneu : @euld 8. 171 WSeNIUNSVIAGRUAINS

finwensila nisye Mg waemadsunwiwesiudesiu hensalwesiudowtu dwi
wardunTviesiussdududmsudSudoulussduiigetu nsldnwieesiuluaniunisal
Usrdnfuieg msdidesiuieiuinmudueguasiruaivosisoiy
Prerequisite: have earned credits of GR171 or Placement Test

Basic skills in listening, speaking, reading and writing German. Basic German grammar.
Vocabulary and expressions for beginners in the higher level. Simple everyday conversations.

Basic knowledge of lifestyles and attitude of the Germans.

59.171 nMwsaldy 1 3 (2-3-4)
RS171 Russian 1

Anwilassadaiiuguiiddyuesnviadelasordonsiininuesia 4 ldun s wa e
Feu lussdusulidenlosUszauiu Tnoduniseendsauasuusuindnlionsal (Ussenouagiineu
6 Fluasiadunnii)

To understand the four basic skills--listening, speaking, reading, and writing-- at the
beginner’s level with an emphasis on phonetics and the introduction of fundamental

grammatical structures. (Lecture and practice 6 hours per week)

59,172 AW5aLe 2 3 (2-3-4)
RS172 Russian 2
Auvsruneu : @auln 59.171

v
v =2

RNvinyenaeunTya e 81y LLazL%u‘Iuizé’U@;ﬁu lusgavtidnAnwaganunsaldniw
109 Tuause Tl (Ussereuasziine 6 Falusseduanti)
Pre-requisite: have earned credits of RS171

This course aims to further develop students’ skills-- speaking, listening, reading, and
writing-- at @ more advanced level. In this course, students are expected to be able to

communicate in Russian in everyday situations. (Lecture and practice 6 hours per week)
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au.171 awadu 1 3 (2-3-4)
SP 171 Spanish 1

msgueenides ndnhensal nsldnuaussduiiugiu suenisils ya 8w Jeu n1s
asauslonie 9 Tneduddmiduuildluiinuses TuuasTausssuvesUsanafildnwauly
seouilosdu (UseneuazfinUATR 6 Falusedand)

Pronunciation, basic grammatical structure, the four communication skills of listening,
speaking, reading, and writing in order to develop simple sentences. Emphasis on lexical items
and expressions used in daily life and an introduction to culture of Spanish speaking countries.

(6 hours of instruction and practice per week)

au.172  awadu 2 3 (2-3-4)
SP 172 Spanish 2
F0sAuneu : aeuliivn au.171 ey 1

ndnlensal msldnrvalussduiiugiudeain au.171 amwadu 1 sinvgnisils ya
g1u Weou nsasustleaiiflasiadndudeutu TnsuumdnidmuauildluiinusssrTunas
Jansssuvessemad
Prerequisite: have earned credits of SP 171 Spanish 1

Basic grammatical structure from SP 171 Spanish I, the four communication skills of
listening, speaking, reading, and writing in order to develop more complex sentences. Emphasis
on lexical items and expressions used in daily life and an introduction to culture of Spanish

speaking countries. (6 hours of instruction and practice per week)

9%.175 NI 1 3 (3-0-6)
AS175 Burmese 1
e Wesudieadeinudunsite wa 91u Bou warlnvaineiugiuresntyim
Introduction to elementary Burmese language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Burmese language

99.176 MWW 2 3 (3-0-6)
AS176 Burmese 2
ArdsAuneu : aeulain ew. 175

awmslestuseaidiomnnvmi 1 deldaunsathunldluiinuszsiuld
Pre-requisite: have earned credits of AS175

Studying elementary Burmese language in continuation from Burmese 1 to acquire

basic usage skills of the language in daily life.

99.177 Awnany 1 3 (3-0-6)
AS177 Malay 1

awmangidsaduifieaireinsedunisile wa 81w 1@eu uarlassadaiiuguesniu
uang
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Introduction to elementary Malay language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Malay language

99.178 n1wnang 2 3 (3-0-6)
AS178 Malay 2
FsAuneu : aeulaivn o9, 177

g losuseiiosnamwuany 1 Welwanmsothanlfludiaussariuld
Pre-requisite: have earned credits of AS177

Studying elementary Malay language in continuation from Malay 1 to acquire basic

usage skills of the language in daily life.

99,179 NWIILAUN 1 3 (3-0-6)
AS179 Viethamese 1

awdsaidosiuiioatratnsedunisils wa 61u Jou warlassadreiiugiuresnie
YA

Introduction to elementary Vietnamese language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Vietnamese language

99.180 NMWILIVAUI 2 3 (3-0-6)
AS180 Vietnamese 2
FsAuneu : geulaivn 9. 179

mwdenunudesdusadiesnmeidonuy 1 Welfaunsothaldluiinuses il
Pre-requisite: have earmned credits of AS179

Studying elementary Vietnamese language in continuation from Vietnamese 1 to

acquire basic usage skills of the language in daily life.

99.181 Aw1aN 1 3 (3-0-6)
AS181 lao 1
nwian Wesiufioaisinuediunisils wa 81w Jou warlassadsiiugiuresniwman
Introduction to elementary Lao language to provide usage skills to listening, speaking,

reading, writing and fundamental structures of Lao language

29.182 A1w1a17 2 3 (3-0-6)
AS182 Lao 2
ITIAuneau : @aulaivn 9. 181

mwarilesdudadiesainaman 1 Welkaunsataldluiinusssiuld
Pre-requisite: have earned credits of AS181

Studying elementary Lao language in continuation from Lao 1 to acquire basic usage
skills of the language in daily life.
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99.183 n1w1Bulatiige 1 3 (3-0-6)
AS183 Indonesian 1

mydulaiidodesiuileatiainugdunisils ya 1w Beu uaslassaiaiugiureanie
dulatiidy

Introduction to elementary Indonesian language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Indonesian language

99.184 ndulatiiiy 2 3 (3-0-6)
AS184 Indonesian 2
JrdsAuneu : geulaian ow. 183

muwduladidedodudaidemnaesulaiide 1 Weldausaturldluddnusesiuls
Pre-requisite: have earned credits of AS183

Studying elementary Indonesian language in continuation from Indonesian 1 to

acquire basic usage skills of the language in daily life.

99.185 MwIWAULU 1 3 (3-0-6)
AS185 Filipino 1

iy iatludesiuiieatravinuedunisils wa 81w Bou worlasaiisfiugiuresnwila
Uy

Introduction to elementary Filipino language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Filipino language

99.186 NMINAULY 2 3 (3-0-6)
AS186 Filipino 2
AdsAuneu : aeulain ow. 185

mwilaTludesusaiiomnneiadly 1 Welkaunsatuldluiinusssiuld
Pre-requisite: have earned credits of AS185

Studying elementary Filipino language in continuation from Filipino 1 to acquire basic

usage skills of the language in daily life.

9%.187 nwlUsang 1 3 (3-0-6)
AS187 Portuguese 1

aluspinadesiuiieadreinuedumsils wa 81 Jou uaglasiaireiiugiureaniu
LUsena

Introduction to elementary Portuguese language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Portuguese language
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9%.188 AW lUTANE 2 3 (3-0-6)
AS188 Portuguese 2
Fladuneu : aeuldiv) ov. 187
awlsanadesiusteiiesanamnlusmna 1 delfaunsnthanldluiinses s
Pre-requisite: have earned credits of AS187
Studying elementary Portuguese language in continuation from Portuguese 1 to

acquire basic usage skills of the language in daily life.

9.393 Aavzuian1siandesntundngy 3 (3-0-6)
EG393 The Art of English Storytelling

Anvmdnuaznguinsyaniusnguluiivususgeivsyavsam welansinsizsideya
waridanioaiateniifiamumne fnnsSeudsuazinauetayariunisaiiondsifauzuay
95la BoudmansuazAadursnislifutinle weuinldiSenanievisniwdn :1eau wazvednu
Tuuiumindnuasdsailaeuiunsinujifasuiedduaisinvgnisdears mslidfutiila wagnns
ieiSedlriindsuazidnfagila

Exploration of English public speaking principles and storytelling theories; Techniques
for researchbased content development, message organization, and persuasive narrative
delivery; Emphasis on the art and science of persuasion through storytelling to sell ideas,
promote projects, and present oneself in professional and social settings; Practical training in

impactful communication, audience engagement, and strategic message deliver.
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